ROMAT YEVGENIY VIKTOROVICH
Doctor of Sciences in Public Administration,
Professor,

Head of the Department of Marketing
e-mail: romatev@i.ua

QUALIFICATION:

- from 2018 till now - the head of the Marketing department of the Kiev National
University of Trade and Economics,

- from 2009 till 2018 - Head of the Marketing and Advertising Department of the Kiev National Trade
and Economic University,

- 2006 - received the academic title of Professor of Marketing and Business Department, Kyiv National
Trade and Economics University,

- 2004-2009 - Professor of the Marketing and Advertising Department, Kyiv National Trade and
Economics University,

- 2004 - defended the dissertation for the degree of Doctor of Sciences in Public Administration,
National Academy of Public Administration under the President of Ukraine,

- 2000-2003 - doctoral student of the National Academy of Public Administration under the President
of Ukraine, Kyiv,

- 1990-2000 - Dean of the Marketing Faculty, Higher School of Entrepreneurship Director, Kharkiv
State University of Food and Trade,

- 1993 - received the academic rank of associate professor of the department of management, Kharkiv
State University of Nutrition and Trade,

- 1988-1990 Senior Lecturer, Associate Professor, Kharkiv Institute of Public Catering,

- 1988 - defended a dissertation for the degree of a candidate of economic sciences, Kyiv Trade and
Economic Institute,

- 1985-1988 - post-graduate student, Kyiv Trade and Economic Institute,

- 1982-1985 - assistant, Kharkiv Institute of Catering,

- 1981-1982. - service in the Armed Forces,

- 1980 - director of the restaurant "Central”, Bogodukhiv, Kharkiv region,

- 1980 - graduated from the Kharkiv Institute of Public Catering, specialty "Trade Economics”,
diploma with honors.

CERTIFICATION TRAINING:

- 2017 - Scientific-production firm Studcenter (functions of the director of the enterprise),

- 2013, 2014 - Worked as a professor of the Summer School of Tallinn University (Estonia),

- 2003 - Canada-Ukrainian-Baltic Program of Economic Management, Dullhousie University,
internship in Tallinn (Estonia),

- Since 1996 - the chief-editor of the journal "Marketing and Advertising™ (the first professional
marketing problems journal in Ukraine)

- Since 1993 - the director of the scientific and production firm "Studtsenter" (publishing of
professional literature and periodicals in the field of marketing and advertising),

DISCIPLINES EMPLOYED: brand management, brand strategy, brand communication, product
placement, marketing in public administration, block of disciplines of advertising issues

SCOPE OF SCIENTIFIC INTERESTS: brand management, public administration marketing,
marketing communications, advertising.



LIST OF HIGHLIGHTS:

Monographs:

1. Pomat €.B. Mapkerunr y nyosaiunomy ynpasiinai / €.B. Pomar, }0.B. I'aBpuneuxo. — K.: KHTEY,
2018. —c. 288.

2. ComianpHO-eTHUHUN MapKeTHHT: MoHorpadis / [A.A. Masapaki, €.B. Pomar, I'.B. AnnanpkoBa Ta
iH.]; 3a 3ar. pea. A.A. Mazapaki ta €.B.Pomara. — K.: KuiB. Ham. Topr.-exkon. yH-T, 2013. (y
CIIBaBTOPCTBI).

3. Pomar E. B. TenneHuuu M mepcrneKTUBBI pa3BUTHS MapKETHHTa B COBpeMeHHbIX ycnoBusax / E. B.
Pomar, H. B. ITonosa, U. I'. Anapeesa, 1. B. Po3gonbckas, M. E. Jlenockas u np.: X.: XapbKOB. Hall.
aBTo-7op. yH-T. 2013. —C. 12-43.

4. Pomar E.B. Pexiama B cucteme mapketunra. —K.: Crynuentp, 2008. —480 c.

5. Mepuanpaiizunr/ [lox penakuueii E. B. Pomata.— X.: Ctyauentp, 2008.—264c.

6. ApxanoB H. II., IluporoBa T. A. Hctopus oTedecTBeHHOH pekinambl. ['anepes pekinamHON
knaccuku/ [Mox pen.E. B.Pomata.—X.: Ctyauentp, 2004.—304 c.

7. Pomar €. B. Tpancdopmarmis Mozeni Oep>KaBHOTO YIPABIiHHS PEKIAMHOIO [IAJBHICTIO Yy
nepexinaux ymoBax: Monorp. —K.: Bua-so YAJLY, 2003. —348 c.

8. lepxaBHE yNpaBiiHHS PEKIaMOI0 Ta CaMOpEryIIOBaHHS y pekiaMHiid cdepi : Monorp. / €. B.
Pomar. —K. : Ctynuentp, 2003. —111 c.

9. Mapkerunrossie uccnenoanus/ [lox penakuueii E. B. Pomata.— X.:Ctyanentp, 2002.—264c¢. Ta
iH.

Tutorials and manuals:

1. Pomar €.B. bpena-menemxment / OnopH. koHcHekT Jiekiiit / Pomar €.B., YukycoBa M.IO. —K. :
Kwuis. nai. Topr.-ekon. yH-1, 2018. —96 c. (wotupu Bumanns 3 2007 p.)

2. Pomar €. B. [Ipogakt mneiicment / €. Pomat, O. Mukano. —K. : Kuis. Hail. Topr.-ekoH. yu-T, 2015.
—300 c. : un.

3. Pomar €. B. 3B’s13ku 3 rpomajcekicTio / €. Pomart, T. [ly6oBuk, I. bysanska. —K. : Kuis. Hau.
TOpr.-eKoH. YH-T, 2015. —280 c. : ui.

4. Pomar E. Pexnama: npaktuueckas Teopust/ E. Pomar, [I. Cennepos. —CII6. : ITutep, 2013. -512 c.

5. Pomar E. B. Pexnama.— yue6.m1s1 By30B.—CIIb.: [Tutep, 2008.—496 c.

6. Pomar €. B. Ocnosu peknamu / €. B. Pomar. —K. : Cryauentp, 2006. —288 c.

7. Pomar E. B. Pexiama. Yue6.nms By30B—X. : Ctyaunentp, 2000.—480c.

8. Pomar E.B. Peknama B cucreme mapkerunra. —K.: Ctyauentp, 1995. 226 c. Ta iH.

Important Articles:

1. RomatY'., Biliavska Y. Algorithm of Forming the Category Management in the Diy Market Segment
Montenegro, Montenegrin Journal of Economics. -2018. -Vol. 14, No. 3. —P. 99-112. (Scopus).

2. Romat E.W. Podstawy teoretyczne product placement-podejscia i wymiary analizy. Pol.Polska,
Swiat Marketingu. 2018. Nol (odimiiine enekTpoHHe BUIAHHS TpoMazchkoi npodeciiinoi opramizamii
Polskiego Naukowego Towarzystwa Marketingu). URL: http://czasopismo.swiatmarketingu.pl/wp-
content/uploads/2018/10/Romat-Podstawy-teoretyczne-product-placement-podej%C5%9Bcia-i-
wymiary-analizy.pdf.

3. Romat Ye. V. Subjects and objects of public marketing / Romat Ye. V., Gavrilechko Yu. V. // Public
management. 2018. Nol (11). P. 260 —270. (Index Copernicus).

4. Pomart E. I'mobGanbHble TEHASHIIMN Pa3BUTHs COBpEeMEHHON pekiambl //MapkeTuHr u pekiama.2018.
Nol C.26-35.

5. Pomar E. Peknama B cucteme TeppUTOpHAILHOIO MapKeTHHra //MapkeTunr u pekiama.2018. No 5
C.9-19.



6. Pomar €.B. I'elimidikaris sk TEHACHIS Cy4YaCHUX MapKETHMHIOBUX KOMYHiKamii / MapkeTuHr ta
JIOTICTHKA B CUCTEMI MEHEPKMEHTY. // «MapKeTHHT 1 JIOTICTHKA B CHCTEM1 MEHEDKMEHTY». JIbBiB: HY
«JIpBiBCchbKa momiTexHikay. C.209-212.

7. Pomar E.B. AnepreidiMuHT: IOHSTHE U OCHOBHBIC TUIIBI. MapkeTuHr u pekiama, 2016. —-No 9. —C.
38-46.

8. Pomar €.B. MapkeTtunr y myOiidyHoMy ynpasiiHHi: ocHOBHI nigxoau // Bicamk KHTEY, 2016. —No
4. —C. 24-30(Index Copernicus).

9. Pomar €. B. Mapketunr y nepxaBHoMy yrpasiinHi / Mapketusr B Ykpaini. 2003. No 5. C. 32-35.
10. Pomar €.B. Pexmama kak 3epkano ucrtopudeckoit smoxu / Pomar E.B., Iluporosa T.A. //
MapxketuHsr u pexiama, 2013, No2 Ta iH.

Total: over 350states on marketing, advertising, public administration issues.

SOCIAL ACTIVITIES:

- since 2017 - participation in the work of the Public Committee on Freedom of Speech of the
Verkhovna Rada of Ukraine,

- 2015 -2017 - Participation in the activity of the Public Council of the Ministry of Information Policy
of Ukraine

- since 2011 - academician of the Academy of Economic Sciences of Ukraine

- since 2007 - Head of the Union of Advertisers of Ukraine

- since 2005 - the initiation and holding of the National Festival of Social Advertising (successfully
held 10 festivals)

- since 2004 - initiation and holding of the Ukrainian Student Festival of Advertising (successfully held
14 festivals)

- 2003-2007 - member of the Coordination Council for Advertising under the Cabinet of Ministers of
Ukraine

AWARDS AND ACHIEVEMENTS:

2016 - Certificate of Honor of the Verkhovna Rada of Ukraine

2009 - Certificate of Honor of the Ministry of Education and Science of Ukraine

2004 - winner of the project "Sign in Advertising” (third since the project was founded)

2002 - Acknowledgments of Kyiv Mayor for active participation in the competition "Social poster-for
Kyiv and for Kyiv residents"

2000 - Diploma of the Kiev International Advertising Festival (winner in the nomination "Alternative
advertising™)

1999 - Gold Award of the Union of Advertisers of Ukraine "For Contribution to the Development of
National Advertising";

1997 - Diploma of the winner of the Golden PROFILE festival (the first professional advertising
festival in Ukraine)

1996; 1999 - Participation in the working group on the preparation of the Advertising Law of Ukraine,
1996 - awarded with the Honorary Badge "Excellence in Public Education of Ukraine"

ADDITIONAL INFORMATION:
Knowledge of foreign languages: English - intermedia, Russian - fluently.
Computer Skills: Ms Office (Word, Excel, PowerPoint, Outlook) is a confident user/

DELIGHT:
Writing books and publishing magazines



