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460 p.

4. Economic efficiency of business in the conditions of unstable economy /
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3anopi3pKoi JAepxKaBHOI 1HXKEHEPHOI akanaemii», Bumyck 4 (10) 2017p. — ¢.80-
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/O.Pidlisna, S. Bekta, S.lllashenko, S. Lukash // Procedia-Social and Behavioral
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and control, Volume 11, Issue 4, 2014, Continued — 5
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Economics and sociology, Volume 7, Ne 1, 2014.
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