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Iepenik MarictepcbKUX Nporpam aAeHHoi (popmu 3100yTTS OCBITH,
AHIIIHCHKOI0 MOBOK) BUKJIAAHHS

I'any3b 3HaHB

CrenianbHicTh (OCBITHS mporpama)

¢p

Hazsa

Koxa

Hazsa

CouiajbHi HAyKH,
JKYPHAJTICTHKA,
iHdopmauist Ta
MIi2KHAPOAHI BITHOCHHH

C1

EKOHOMIKA TA MIKHAPOHI EKOHOMIUHI
BIHOCUHH (3A CHEHIAJIZALIISIMH)

Ceimosa exoHOMIKA MA MIHCHAPOOHT eKOHOMIUHI
BIOHOCUHU
World Economy and International Economic Relations

Hugposa exonomira
Digital Economics

BizHec, aamiHicTpyBaHHs
Ta OPaBo

D2

®IHAHCH, BAHKIBCBKA CIIPABA,
CTPAXYBAHHS TA ®OHAOBHUHU PUHOK

Vnpaeninua ginancoeun diznecom
Financial Business Management

D3

MEHE/UKMEHT

Menedscmenm 306HIUIHLOEKOHOMIYHOT QidNbHOCHI
Management of Foreign Economic Activity

Vnpaeninua bisnecom
Business Management

Topzeosenvruti meneOHcMeHm
Trade Management

Meneoscmenm i 6isnec-aominicmpysanusa y cepi
2OCMUHHOCI
Management & Business Administration in Hospitality

IIpoodacexm menedxncmenm
Project Management

Dinancosuii meneOHCMeHm
Financial Management

D5

MAPKETHUHI'

bpeno-mapremune
Brand-Marketing

D7

TOPI'IBJIA

Mumna cnpasa
Customs Affairs

Indopmaniiini TexHonorii

F4

CUCTEMHMI1 AHAJII3 TA HAYKA TTPO JTAHI

Vnpaeninua eenuxumu OaHuMU Md KOCHIMUEHT MEXHON02iT
Big Data Management and Cognitive Technologies

Tpancnopr Ta mocsayru

J2

I'OTEJIbHO-PECTOPAHHA CITPABA TA
KEUTEPUHI'

Misxcnapoonuii comenvhuti ma pecmopanuuii 6ismHec
International Hotel and Restaurant Business

J3

TYPU3M TA PEKPEAIIA

Mixcnapoonuii mypucmuunuii 6izHec
International Tourism Business




