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BCTYII

3anponoHoBaHa HporpaMa Ta PobGowa mporpama AWCIUIUTIHU
«IlHo3eMHa MOBa CHEIIANBHOCTI» MpPU3HAYEHA MJIs 3z[o6yBaqlB CTYIEHS
BUIIOI OCBITM «0akamaBp», fAKI HABYAIOTHCS 3@  CIEHIATLHOCTSIMU
073 «Menemxment»  (cmemiamzamis  «loTenpHUE 1 pecTOpaHHUMN
MeHeDKMEeHT»), 241  «['oTenpHO-pecTOopaHHa  crpaBay(cremiam3aris
«["oTenbHO-pecTOpaHHA CIIPaBay).

[Iporpamy Ta PoGouy mporpamy po3poOjieHO BIAMOBITHO [0
CraHpapTiB BUINOI OCBITH YKpaiHU 13 3a3HAYCHHUX CHEIllaTbHOCTEH Ta
BIJIMOBIHUX OCBITHBO-MIPOECIHHUX MporpamM MIATOTOBKM OakajaBpiB
KuiBcbkoro HaiioHaJbHOTO TOPrOBEIbHO-€KOHOMIYHOTO YHIBEPCUTETY.
[Iporpama BiAMOBiIa€ BUMOTaM CTaHJAPTIB BOJIOJAIHHS 1HO3EMHOK MOBOIO,
3alIPONOHOBAHUX Y 3arajibHOEBPONEHCHKUX PEKOMEHIAIISX 3 MOBHOI OCBITH
y Tally3l BUBYEHHS 1 BHUKJIAQJaHHS CY4aCHMX MOB Ta OILIIHIOBaHHS PIBHIB
BOJIOJIIHHS HUMHU.

IIporpama ta Po0o4a nporpamMa cKJIaJa€ThCS 3 TAKUX PO3IiJIiB:
. Mera, 3aBnaHHs Ta IpeAMET JTUCIUTLTIHH.
[TepenyMoBYM BUBUECHHS JTUCHMILTIHU SKBUOIPKOBOIKOMIIOHEHTH
OCBITHBOI MMPOTpamH.
Pe3ynbTatvi BABYEHHS JUCUUILTIHU.
3MICT AUCLUATUIIHH.
CtpyKkTypa IUCHUILIIHUA Ta PO3MOJILI TOJIMH 32 TEMaMHU.
Temaruka Ta 3MICT IPAKTUYHUX 3aHATh Ta CAMOCTIHHOI poOOTH
CTYJICHTIB.
Cnucok peKOMEH0BaHUX JIKEPEIL.

N =
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1. META, 3BABJAHHS TA IPEAMET AUCHOUIIJITHA

I'0/10BHOI0 MeTOI0 BUBUCHHS TUCHUILIIHU € (DOpMYBaHHS 1HIIOMOBHOI
npodeciiiHOl KOMYHIKQTUBHOI KOMIIETEHII1 BIAMOBIAHO JO CIEIiaJbHOCTI
(cmemianizaiiii) 3100yBaya BUIOI OCBITH. 3MICT MPOrpaMH CTBOPIOE YMOBU
JUIsl TIOJIaJIbIIIOT0 PO3BUTKY HABUYOK MPAKTUYHOTO BOJIOJIHHSA 1HO3EMHOIO
MOBOIOHA piBHI B2.

3aBIaHHsl BUBYECHHS JUCIHUIUIIHU MOJSATalOTh y (OPMYBaHHI BMiHb,
HEOOX1THUX 1Jis1 €()eKTUBHOIO CIIJIKYBaHHS B IHIIOMOBHOMY IpodeciiiHOMY
CepeIOBHIII, a CaMe:

e O00roBoproBaTu MpoOJieMy Ta MUTAHHS, MOB’s3aHl 3 NPOodECiitHO
TISUTBHICTIO Ta HAaBYAHHSM, JUISI TOTO 100 JOCSATTH MOPO3yMIHHS 31
CITIBPO3MOBHHKOM;

® TOTyBAaTH MyOmi4Hi BHCTYNH 3 HU3KH TNPOQECIHHMX IHTaHb,
3aCTOCOBYIOYH BI/IMOBIIHI 3aco0u BepOaabHOI KOMYHIKaIlli Ta
azexkBaTH1 GOpMH BEJACHHS JUCKYCIH 1 1e0aTiB;

® 3HAXOJUTH HOBY TEKCTOBY, rpadgiyHy, ayio Ta BiJI€o iH(l)opMauiIo
0 MICTUTBHCS B aHTJIOMOBHUX MpodeciiHuX Marepianax (K y
IPYKOBAaHOMY, TaK 1 B EJEKTPOHHOMY BHUIJISA1), KOPHUCTYIOUHCH



BI/ITTOBITHUMH TOITYKOBUMH METOJIaMH 1 TEPMIHOJIOTIEIO;

® aHaN3yBaTW AaHIJIOMOBHI JpKepena iHQoOpMalli JJis OTPUMaHHS
TaHUX, 10 € HEOOXITHUMH i1 BUKOHAHHS MPOQECciiHNX 3aB/IaHb
Ta IPUAHATTA IPO(ECIHHUX PIllICHb;

® [uCaTu npoq)eciﬁHi TEKCTU 1 JIOKYMECHTH aHTJHACHKOI0 MOBOIO;
IHACATH JLIOBI JINCTH, IEMOHCTPYIOYH MIKKY/IBTYPHE PO3YMIHHS Ta
nonepez[Hl 3HAaHHS Y KOHKPETHOMY npO(becu/IHOMy KOHTEKCTI;

® pPO3YMITH Ta IHTEPHPETYyBaTH AHTJIOMOBHI aBTEHTUYHI MpodeciitHi
TEKCTH;

® pPO3YyMITH BaXJIMBI 1 PI3HOIUIAHOBI MDKHAPOJHI COLIOKYJIbTYPHI
npo0eMHu, AJisl TOTO, 00 TIATH HAJICKHUM YUHOM Y KYJIbTYPHOMY
pO3MaiTTi NpoeciftHNX Ta aKaJeMIYHUX CUTYaL1H.

IIpenmMeToM BUBUYCHHS NUCIUILUIIHA «[HO3eMHA MOBa CIEL1aIbHOCTI» €:
JeKCUYHUI Marepian (axoBoro cCHpsiMyBaHHS, rpamaruuHi ¢GopMu ¥
KOHCTPYKIIli, 110 € HEOOXIJHUMH JJisi THYYKOTO BUPKEHHS BIJMOBIIHHUX
¢yHKIi# Ta moHATH mpodeciiHol cdepu, a TakoXK g PO3YMIHHS 1
IPOJIYKYBaHHSI IIMPOKOrO KOJIa TEKCTIB B aKaJeMIYHOMY Ta MpoQeciiHOMY
CEpEeIIOBUIIII; MpaBUja CHHTAKCHUCY 1HO3EMHOI MOBHU; KpaiHO3HABYa JIEKCHUKA
(MOBHI Ta MOBJICHHEBI OJIMHUIIl 3 HaIllIOHAIbHO-KYJIBTYPHOK CEMAHTHUKOIO),
oo TnoB’s3aHa 3 MOpo(deciiiHOI TEMaTUKOW; HOPMHU BepOAIBbHOI Ta
HEeBepOaIbHOI TMOBEMIHKM, MPUTAMaHHI I1HIIOMOBHINA Oi3HEC KYJbTYpI;
COLIIOKYJITYPHI SIBUILIA.

2. IEPEAYMOBHU BUBUYEHHS JTUCHUAILJIIHA
SAAK BUBIPKOBOIKOMITIOHEHTHU OCBITHBOI
INPOI'PAMU

BuBueHHs jguciuiuiiHd  0a3yeTbCsl Ha 3HAHHAX 3 JIMCHUIUIIHU
«IHO3eMHa MOBa 3a IPOQPECIMHUM CIIPSIMYBAHHSIM.

3. PE3YJIbBTATHU BUBYEHHA JUCLHUIIJITHN

I[I/Icummiﬂa «IHO3eMHa MoOBa cCHELIAIBHOCTI», SIK O00O0B’SI3KOBa
KOMIIOHEHTa OCBITHBOI IIporpamu, 3abe3reuye OBOJ'IOI[IHHSI CTy/JICHTaMH
3arajJJbHUMH Ta (l)aXOBI/IMI/I KOMIIETEHTHOCTSIMH 1 JOCSTHEHHS HHUMH
IpOrpaMHUX  PEe3yJbTaTiB  HABYaHHS 3a  BIJMOBIAHUMU  OCBITHBO-
npodeciiHUMH pOrpaMamu:

Cneyianizayis «I omenvno-pecmopanna cnpasay, (OC bakanaep)

Howmep B 3MICT KOMIIETEHTHOCTI Howmep Temu, mio
OCBITHIH PO3KpUBAE 3MICT
nporpami KOMIIETEeHTHOCTI
3azanvui KOMnEemMeHmMHOCMI 3a 0OCBIMHBOI0 NPOCPAMOIO
3K 03. 31aTHICTE  BYUTHUCS 1  OBOJIOJIBATH 1-10
Cy4aCHUMHU 3HAHHSMU.
3K 04. | HaBuuku BUKOpHUCTaHHS 1H(QOpMAIIHHUX 1 1-10
KOMYHIKAI[IMHUX TEXHOJOT1H.




3K 07.

[{inyBaHHS Ta moBara pi3HOMAaHITHOCTI Ta
MYJBTUKYJIBTYPHOCTI.

6,8,10

3K 10.

31aTHICTh  3aCTOCOBYBAaTH  3HAHHSA

OPAKTUYHUX CUTYAI[ISIX.

y

2-10

3K 11.

31aTHICTh  CIUIKYBAaTHCS  1HO3E€MHOIO

MOBOIO.

1-10

Cney

lanvHi (Ghaxosi) KomnemeHmnocmiza 0Cceimmb

010 NPO2PaAMOI0

CK 01.

Po3yminnss  mpeamerHoi  obOmacti 1
crienudiku npodecitHoi AISTbHOCTI.

1-10

CK 04.

3natHicTh (OpMyBaTH Ta peani30BYyBaTH
e(eKTHBHI  30BHIMIHI Ta  BHYTpIIIHI
KOMYHIKalli Ha MmiANpueMcTBax cdepu
TOCTHHHOCTI, HABUYKHU B3a€EMO/III.

7-10

IIp

02PAMHI pe3y1bmamu HA8YaAHHs 3a OCEIMHbOIO NPOZPAMOIO

PH 02.

3HaTH, pO3yMITH 1 BMITH BUKOPHCTOBYBATH
Ha TMpakTUIl 0a30Bl MOHATTA 3 Teopii
roTeJbHOI Ta  PECTOpPaHHOI  CIpPaBH,
opraHizailii oOCIyroByBaHHS CIIOKHBayiB
Ta JTISUTBHOCT1 CyO’€KTIB PUHKY TOTEIbHUX
Ta PECTOPaHHUX NOCIYr, a TaKOX
CYMDKHHMX HayK.

1-10

PH 03.

BinbHo cminkyBatucs 3 npodeciiiHuX
NUTaHb JEP>KaBHOIO Ta THO3EMHOIO0 MOBaMHU
YCHO 1 MMCBMOBO.

1-10

PH 04.

AHaJ'I13YBaTI/I Cy‘{aCHl TGHI[CHHII pO3BI/ITKy
IHIIYCTpll TOCTHHHOCTI Ta pereaumHoro
rocriogapcCTBa.

1,2, 7

PH 05.

Po3ymiTu npuHIIUAIM, TPOIECH 1 TEXHOIOT 11
opraHizailii poO0oTH Cy0’€KTIB TOTEIBLHOTO
Ta PECTOPAHHOTO Oi3HECY.

7-10

PH 08.

3acTOCOBYBaTH HABUYKH IPOJTYKTUBHOTO
CIIUIKYBaHHS 31 CIIOKMBa4aMHU TOTEIBHUX
Ta PECTOPAHHHUX IOCIYT.

7,8,10

Cneyianizayis «l omenvHutl i pecmopannuti menedsrcmenmy, (OC bakanasp)

Homep B 3MICT KOMIIETEHTHOCTI Homep temu, 1o
OCBITHIH PO3KPHUBAE 3MICT
mporpami KOMITETCHTHOCTI
3azanvHi KoMRemeHmHOCmI 3a OCB8IMHLOI0 NPOCPAMOIO
3K 4. 3maTHICTh 3aCTOCOBYBATH ~ 3HaHHA Yy 2-10
MPAKTUYHUX CUTYALIsX.
3K 5. 3HaHHA Ta PO3yMIHHS IIPEAMETHOI 00J1aCT1 1-10
Ta PO3YMIHHS IPOGhECIHHOT NisITBHOCTI.
3K 7. 3MaTHICTh  CIUIKYBAaTHCS ~ 1HO3EMHOIO 1-10
MOBOIO.
3K 9. 3MaTHICTh  BYMTHUCS 1  OBOJIOAIBATH 1-10
Cy4YaCHUMH 3HAHHSIMHU.
3K 13. IlinyBaHHs Ta ToBara pi3HOMAaHITHOCTI Ta 6,8,10
MYJIBTUKYJTBTYPHOCTI.
3K 14. | 3paTHICTh MNpauiOBaTH Yy MIDKHAPOJHOMY 1-10

KOHTEKCTI.




Cneyianvhi (¢haxosi)komnemenmnocmiza 0C8imHboI NPO2PAMOIO

CK 11. | 3gaTHICTh CTBOPIOBATH Ta OPraHi30BYBaTH 7-10
e(eKTHUBHI  KOMYHIKalli B  Ipoleci
yIPaBIIIHHSL.

IIpoepamni pe3yromamu Ha84AHHA 3a OCBIMHBLOIO NPOSPAMOTO

PH 13. | CoinkyBathuch B YCHIM Ta NHUCBMOBIU 1-10
dbopmi Iep>kaBHOIO Ta IHO3EMHOIO MOBaMHU.

PH1S. | [lemonctpysaru 3IaTHICTh TUSATH 1-10
COLIIAJIBHO BIJIMOBIJAJIBHO Ta rPOMAJICHKO
CBIIOMO Ha OCHOBI CTHYHHX MIPKyBaHb
(MOTI/IBIB) noBary 1o PI3HOMAHITHOCT1 Ta
MDKKYJIBTYPHOCTI.

31aTHICTh CIUIKYBAaTHUCS 1HO3EMHOK) MOBOIO peamsyeTLc;I 3aBISIKU
chopMOBaHOCTI Yy  CTYJCHTIB  MOBJICHHEBUX 1 MOBHUX  BMIHb,
COIIOJIIHIBICTUYHOI Ta MParMaTUYHOI KOMIIETEHIIIM, JCCKPUNTOPU SIKUX
HaBeJIeH1 HK4Y€e (PiBEHb BOJIOMIHHS MOBOKO B2).

MoBJieHHEBI BMiHHS

Ayoioeanns
CTyneHTH 3/1aTHi:

e PO3YMITH OUIBIIICTh 1JIEW Ta poO3Mi3HaBaTH BIJNOBIAHY iH(POpMaIlio y X011
O6POBOpeHB nedatiB, oMiiiHUX TEePEMOBHH, JeKIiH, O0eciy 10 3a TEMOIO
OB’ sI3aHi 3 Hpoq)ecu/mom cheporo CTy,HeHTlB

* PO3YMITH CYTb 1 ICTa B aBTCHTHYHHX pamonepe)laqax 1 Tenenepesayax (y
T.4. TEPMIHOJOTIYHO HACHYCHMX), IOB’A3aHAX 3 aKaJIEMIYHOI Ta
HpO(becmﬂoro chepamu CTy,HeHTlB

e PO3YMITH JIOCUTPH CKJIajHi MOBIJOMICHHS Ta IHCTPYKIi, IO CTOCYIOThCS
aKaJeMIYHOro Ta Npo¢eCciitHOro CepeI0BUIIIA;

e PO3YMITH HaMip MOBIS, BHM3HAYaTH HOr0 TIO3MINIO 1 TOYKY 30pY,
KOMYHIKaTUBHI HACIIIJIKK BUCJIOBJIFOBAHHS.

Hianoziune moeiennsn
CryneHTu 3/1aTHi:

e pearyBaTM Ha 1Jiei Ta po3Mi3HaBaTU 1H(OpMaIllI0 TiJ 4Yac OOTOBOPEHD,
JTMCKYCIH, odimiifHnX TIePEMOBHH, JeKiii, Oecin, nedatiB, 110 MOB’s3aHI 13
HpO(becmHO}o cdheporo CTY/ICHTIB,;

e YITKO 1 JICTAJIbBHO apryMEHTYBAaTH CBOIO MO3WIIIO, BIJCTOIOBATU CBOIO
TOYKY 30pYy, TOUHO (OPMYIIIOBATH 1]1€i Ta MOMISAN BITHOCHO aKTyaJIbHUX
TeM 1 rpobiieM mpodeciiiHoi chepu;

e CIIOHTAHHO 1 BUIbHO BUCJIOBJIIOBATUCH 0€3 OUEBUIHUX TPYIHOIIIB Y 7000pi
CJiB; THYYKO M e()EeKTUBHO BHKOPHUCTOBYBATH MOBY B COIllaJbHUX a0o0
npoeciiHUX CTOCYHKax; JIeTKO CIIIBBIJIHOCUTH CBOE MOBJICHHS 3
MOBJICHHSIM 1HIIIHX

e TMOBOJUTUCH BIAMOBIAHO 1O TIPaBUJI JIJIOBOTO E€TUKETY Yy THUIIOBUX
CBITCHKHUX, aKaJIEMIYHUX 1 TPO(PECIHHUX CUTYaIlisX;

e BUKOHYBAaTH HHU3KYy MOBJICHHEBUX (YHKI[IH, THYYKO KOPHUCTYIOUHCH
3arajJbHOBXKHUBAaHUMHU (Ppa3amu.



Momnonoziune moenenns
CryneHTu 3/1aTHi:
e MPOAYKYBaTH YITKHUH, JETaIbHUM MOHOJIOT 3 IIHPOKOrO KOJa TeM,
IIOB'SI3aHUX 3 HABYAHHSAM Ta CIEIIaJIbHICTIO;
e MEPEKOHJIMBO BUCJIOBIIIOBATUChH, HE MalO4Yu MpoOjeM 3 1000POM MOBHUX
3aco0iB, Ha CKJIaAgHi TeMu 3 ¢axy, BKHBAIOYM JOIUIbHI apryMEHTH 1
TIPUKIIA]IH.

Qumannsn
CryneHTy 3/1aTHi:

. po3yMiTI/I aBTEHTUYHI TEKCTH, TOB’si3aHl 3 MpodeciiHuMH TemamH, 3
MJAPYYHHUKIB, Fa3€T, )KyPHAIB Ta IHTEPHET-LKEPEI;

e BHM3HAYATH MO3HUIIIO 1 TOYKY 30pY B aBTEHTHMYHHUX TEKCTaxX MpodeciitHoi
TEMAaTHUKU;

. po3yM1TI/I ABTEHTHYHY HpO(l)eCIHHy KOPECIOHACHIIIO (JII/ICTI/I q)aKCI/I );

e PO3YMITH JETAJl y JOBOJI CKJIQJHUX PEKIAMHHMX Marepianax, IHCTPYKIIISIX
npoeciiiHOi TEMaTHKH.

Hucomo
CTyneHTH 3/1aTHi:

e MHUCATU 3PO3YMITI, YiTKI, JETalli30BaHi, J0Ope CTPYKTYpPOBaHI TEKCTHU
PI3HOTO CHPsIMyBaHHS, TTOB’sI3aH1 3 0COOUCTOO Ta npodeciiiHow chepamu
(summaries, minutesetc);

e MHUCATU 3 BHUCOKHMM CTYIEHEM TIpaMaTU4YHOI KOPEKTHOCTI TMpodeciiiHi
TEKCTH;

* KOPHCTYBATHCH NIMPOKMM KOJIOM 3ac00IB  3B’SI3KY Ui TOE€THAHHS
BUCJIOBJIIOBAHb y YITKUH, JIOTIYHO 00’ €THAHUN TUCKYPC;

e TOTYBaTH 1 MPOAYKYBATH AUIOBY Ta MPOQeECiiiHy KOPECIOH/CHIIIO,
JOKYMEHTAJIbHO O(POPMITIOBATH YIIPABIIHCHKI PIILICHHS

MoBHi BMiHHSI
[Ticriga BUBYEHHS JUCHUILIIHU CTYI€HTH 3J]aTHI BUKOPUCTOBYBATHU

e IpaMaTH4HI CTPYKTYpH, IO € HEOOXIAHUMH JJIi THYYKOrO BHUPAKEHHS
BIJIMIOBITHUX TOHSITh, @ TAKOX JUISI PO3YMIHHS 1 MPOAYKYBaHHS IIHMPOKOTO
KOJIa TEKCTIB MpodeciitHOro cipsiMyBaHHS;

e MOBHI (¢opmu, BIacTUBI s OQIUIKHMX Ta PO3MOBHHUX PETICTPIB
poecitHOrO MOBJICHHS;

e IIUPOKWUW Jlama3oH CJIOBHUKOBOro 3amacy (y T.4. EKOHOMIYHOL
TEepMIHOJIOr1T), HEOOX1THUM B akaJeMidyHiH 1 mpodeciiiHii cepax.

CouioIiHrBICTHYHA TA MPArMaTHYHA KOMIIETEHIIil
CTyneHTH 3/1aTHi:

o p03yMiTH AK KJIIOYOBI IIIHHOCTI, TEPEKOHAHHS Ta TIOBE/IHKA B
aKaJ[eMIYHOMY 1 TIpoheciiHOMY CEepelOBHINAX —BIAPISHSIOTBCS MPH
MOPIBHSIHHI OJHIET KYJIbTypH 3 IHIIMMHU (MIKHApOJHI, HaIllOHAJBHI,
iHCTI/ITyuiP”IHi oco6nHBOCTi) ;

® PO3YMITH pi3HI KOPMOPATHBHI KyJIbTYPH B KOHKPETHHX MPO(ECiiHIX
KOHTEKCTax 1 T€, SIKUM YHHOM BOHHU CHIBBIHOCATHCS OJIHA 3 OJTHOIO;



® 3aCTOCOBYBATH MDKKYIbTYPHE PO3YMiHHsS y Iporueci 0e3mocepeaHboro
YCHOTO 1 MHCEMHOIO CHUIKYBaHHS B akKaJeMIYHOMY Ta mpodeciiHoMy
CepeIOBUIII;

® HaJeKHUM YMHOM TMOBOJUTU cebe W pearyBaTh y THUIOBUX CBITCHKUX,
akaJzeMiyHuX 1 mpodeciiHUX CHUTYAIisIX MOBCIAKACHHOIO KUTTS, a TaKOX
3HATH MpaBUiIa B3aEMOJIT MIX JFOJbMHU y TAKUX CUTYaII1sX.

4. SMICT JUCHUIIJIITHA
Monyas 1.Hospitality Industry

Tema 1. Hospitality industry (segments, current trends).

Tema 2.Hotel branding. International brands.

Tema 3.Hotel classification (size, levels of service).

Tema 4.Hotel classification (ownership and affiliation).

Tema 5.Hotel classification (target market).

Tema 6.Reasons for traveling. Types of travel. Means of transport.

Tema 7.Hotel organization (functional areas, room division, other divisions).
Tema 8.Hotel staff.

Tema 9.Hospitality management vs. hotel management (the differences).
Tema 10.Hotel marketing strategies.

Cnmcok peKOMeHI0BAHHUX JIKepeJt:
Ochognui: 1-4

Jooamkoeun: 7,9, 13, 14, 16, 17
Inmepnem-pecypcu: 1, 2, 8, 11

Monyas 2.Catering

Tema 1.Catering.World cuisine.

Tema 2.Current culinary trends.

Tema 3.Menu definition.Menu types.

Tema 4.Menu planning and estimating.

Tema 5. Types of service (seated service).

Tema 6.Types of service (self-service).

Tema7. Restaurant organization (origin of the restaurant concept, basic
elements of catering, trends).

Tema 8.Restaurant organization (ownership, functional areas).

Tema 9.Restaurant organization (financing options, marketing).

Tema 10.Eating out establishment staff.

Cnmcok peKOMeHI0BAHHUX JIKepeJr:
Ocnoenuii: 1-4

JMooamkoeuin: 7,9, 13, 14, 16, 17
Inmepnem-pecypcu: 1,2, 3, 8



5. CTPYKTYPA JUCHUIUITHHA TA PO3IOALI I'OAUH 3A
TEMAMU(TEMATHUYHUMU I1JTAH)

Cneyianizayis «I omenvHo-pecmopanua cnpasay, (OC baxanasp)
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Moayas 1. Hospitality Industry

Tema 1. Hospitality industry | 16 10 6 ®0O, TA, TY,

(segments, current trends) 3ITYM, 3I1IIM

Tema 2. Hotel branding. 16 10 6 0O, TA, TY,

International brands 3ITYM, 3IIIIM
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YMOBH1 TO3HAYECHHS:
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TYU— TecTH 3 YNTaHHS;
3IIIIM — 3aBnaHHs 17151 IEPEBIPKU MUCEMHOTO MOBJICHHS;
MKP — moynbHa KOHTPOJIBHA POOOTa,;
VII — ycHa npe3eHTarris.



6. TEMATHUKA TA 3MICT HPAKTUYHHUX 3AHATD TA
CAMOCTIUHOI POBOTHU CTYIEHTIB

Pe3yJIbTaT11/I HaBuaJjibHa AiVIBHICTH
HABYAHHS

Po0Gounii yac
CTYy/A€eHTAa, To/.

Il kypc | cemecTp

Monyan 1. Hospitality Industry

Lesson 1
To know how to: In-class activity 2
understand an
authentic text StartingupCourseStructureExplanation
related to the Reading and Vocabulary Thehospitalityindustry
topic of the lesson (English of Hospitalitylndustry pp. 4-13)

e reading for specific information about
thehospitalityindustry

e guessing unknown words and expressions from
the context

e developing key vocabulary used to describe
thehospitalityindustry through a variety of
exercises

Grammar ReviewTense Consolidation.Present
Simple and Present Continuous (Practical
Course of English Grammar pp. 35-49)

e the tenses are compared and contrasted

e developing knowledge through a variety of
exercises

Further work

To know how to: | Reading Lodging industry 6
understand an (English in the Tourism Industry pp. 64-65)
authentic text e reading for specific information about the
related to the lodgingindustry
topic of the e guessing unknown words and expressions from
lesson; give full the context
answers to the VocabularyDeveloping key vocabulary used to
questions, describe the hospitalityindustry through a
expressing variety of exercises (English in the Tourism
something in your Industry pp. 65-67)
own words SpeakingDeveloping skills through a variety of tasks

(English in the Tourism Industry p. 67)

e giving full answers to the questions about
thehospitalityindustry using relevant
vocabulary

e supporting a view with reasons

Lesson 2
To know how to: In-class activity 2
understand an
authentic text Starting up Homework revision

120% iHTepakTUBHMX METOMIB HABYAHHS




related to the
topic of the
lesson; explain
the differences
between the
concepts

Reading Hotel definition
(English of HospitalityIndustry pp. 4-13)
e reading for specific information about hotels
and motels in general
e guessing unknown words and expressions from
the context
SpeakingDevelopingskills through a variety of tasks
(English of Hospitalitylndustry p.10-12)
e explaining the differences between the lodging
establishments
e explaining the differences between hotels and
inns considering the distinctive features of
motels
Grammar ReviewTense Consolidation.Past Simple
and Past Continuous (Practical Course of
English Grammar pp. 49-53)
the tenses are compared and contrasted
developing knowledge through a variety of
exercises

To know how to:
summarize the
facts and make an
outline of the
topic

Further work

Reading New hotel projects under development
(English in the Tourism Industry pp. 215-217)
e reading for specific information about Kyiv’s
hotel market
e guessing unknown words and expressions from
the context
e making an outline of the text
Speaking:
e preparing notes giving full answers to the
questions
e asking questions to fit the answers
VocabularySelf-Assessment Tests.
(English of HospitalityIndustry pp. 4-8)
e developing key vocabulary through completing
tests

To know how to:
participate in
discussion about
brands, respond
appropriately on
speaker’s point of
view

understand the
gist and relevant
details in a
lecture on brand
issues

understand
authentic texts
related to
hospitality

Lesson 3
In-class activity

Starting upHomework revision
Speaking Hotel Branding. International Brands
(English for International Tourism. Upper
Intermediate Course book p. 24 ex. 1, 2)
e giving full answers
e giving personal views and opinions
e agreeing and disagreeing
Listening Branding in the Hospitality Industry
(English for International Tourism. Upper
Intermediate Course book p. 24 ex.5, 6, 7,
p. 26 ex. 3, 4, 5)
¢ listening for specific information
e completing the extracts
e answering the questions
Reading Boutique Hotels
(English for International Tourism. Upper
Intermediate Course book p. 25 ex. 6, 7, 8)




industry issues
(hotel
departments,
hotel staff)
deal with
customer
complaints

to handle
problems

¢ reading for specific information

e guessing unknown words and expressions from
the context

e discussing the ideas on a themed hotel

To know how to:
respond
appropriately on
speaker’s point of
view

understand the
gist and relevant
details in a
lecture on brand
issues

understand
authentic texts
related to
hospitality
industry issues
(hotel
departments,
hotel staff)

create a business
plan

Further work

Speaking Hotel Branding. Starting a Business
(English for International Tourism.  Upper
Intermediate Course book p. 28 ex. 1, 2)
e giving full answers
e giving personal views and opinions
Reading Creating a Business Plan
(English for International Tourism. Upper
Intermediate Course book p. 29 ex. 3)
¢ reading for specific information
e guessing unknown words and expressions from
the context
Listening Financing a Bed and Breakfast
(English for International Tourism. Upper
Intermediate Course book p. 29 ex. 4, 5)
e listening for specific information
e completing the table
e making the calculations

To know how to:
classify and
describe hotels;
understand the
relevant details of
questions and
answer session

Lesson 4
In-class activity

Starting upHomework revision
Reading Hotel classification
(English of HospitalityIndustry pp. 13-14)

e reading for specific information about the
classification of hotels (size, levels of service)

e developing key vocabulary used to describe
thesize, levels of service classification through
a variety of tasks

e true/ false questions

SpeakingDevelopingskills through a variety of tasks
(English of Hospitalitylndustry p. 16-21)

e giving full answers to the questions about
classification of hotels using relevant
vocabulary

e asking questions to fit the answers
givensupporting a view with reasons (work in

groups)

Further work




To know how to:
understand an
authentic text
related to the
topic of the
lesson; guess the
meanings of
unfamiliar words
by using
contextual clues

Reading Classification of the hotels and their
facilities. Boutique hotels (English in the
Tourism Industrypp. 108-112)
e reading for specific information about boutique
hotels
e guessing unknown words and expressions from
the context
VocabularyDeveloping key vocabulary through a
variety of tasks (English in the Tourism
Industry pp. 110-112)

To know how to:
analyze and
describe hotels
according to the
types of
ownership

Lesson 5
In-class activity

Starting upHomework revision

Grammar ReviewTense Consolidation.Future Simple
and Future Continuous (Practical Course of
English Grammar pp. 53-69)

e the tenses are compared and contrasted
developing knowledge through a variety of
exercises

Reading Hotel classification (ownership and
affiliation) (English of HospitalityIndustry
pp. 21-23)

e reading for specific information about
ownership and affiliation of hotels

e guessing unknown words and expressions from
the context

VocabularyHotel classification (ownership and
affiliation) (English of HospitalityIndustry
pp. 23-25)

e developing key vocabulary used to describe
independent hotels and chain hotels through a
variety of exercises

To know how to:
understand an
authentic text
related to the
topic of the lesson

Further work

Reading Hotel facilities
(English in the Tourism Industry pp. 227-230)
e reading for specific information about hotel
facilities
e guessing unknown words and expressions from
the context
o true/ false statements

To know how to:
analyze and
describe hotels
according to the
types of target
markets

Lesson 6
In-class activity

Starting upHomework revision
Reading and Vocabulary Hotel classification
(target market).
(English of Hospitalitylndustry pp.25-30)
e reading for specific information about target
markets in the hospitality industry
e making an outline of the text
e developing key vocabulary through a variety of
tasks
SpeakingDevelopingskills through a variety of tasks
(English of HospitalityIndustry p. 30-33)
e true/false questions




e considering the common and distinctive
features of different types of hotels in details
(work in groups)

Grammar ReviewTense Consolidation.Present
Perfect and Present Perfect Continuous Tenses
(Practical Course of English Grammar
pp. 69-75)

e the tenses are compared and contrasted
e developing knowledge through a variety of
exercises

To know how to:
summarize the
facts about
different types of
hotels; write
notes for a short
presentation

Further work

SpeakingTalking in general about hotel classification
(English of HospitalityIndustry pp. 13-30)
e preparing a short rehearsed presentation
Grammar ReviewTense Consolidation.Present
Perfect and Present Perfect Continuous Tenses
(Practical Course of English Grammar
pp. 69-75)
e developing knowledge through a variety of
exercises

To know how to:
participate in
prepared
presentations on
familiar topics
within an
academic and
professional field

Lesson 7-8
In-class activity

SpeakingShort rehearsed presentation
e making short presentation on topics learnt
before

To know how to:
understand an
authentic text
related to the
topic of the lesson

Further work

Reading Hotel types and hotel activities
(English in the Tourism Industry pp. 68-71)
e reading for specific information about hotel
types and hotel activities
e making an outline of the text
VocabularyDeveloping key vocabulary through a
variety of tasks
(English in the Tourism Industry pp. 70-71)

To know how to:
use the lexical
items within a
professional field

Lesson 9
In-class activity

VocabularySelf-Assessment Tests
(English of Hospitalitylndustry pp. 13-14,
21-22, 25-26)
e developing key vocabulary through completing
tests

To know how to:
understand an
authentic text
related to the
topic of the
lesson; guess the
meanings of

Further work

Reading Classification of the hotels and their
facilities. Unusual hotels (English in the
Tourism Industrypp. 108-110)
e reading for specific information about unusual
hotels
e guessing unknown words and expressions from
the context




unfamiliar words
by using
contextual clues;
express personal
view, supporting
it with reasons;
write notes for a
presentation

VocabularyDeveloping key vocabulary through a
variety of tasks
(English in the Tourism Industry pp. 111-112)
Speaking Developing skills through a variety of tasks
e giving full answers to the questions about the
classification of the hotels and their facilities
asking questions to fit the answers
supporting a view with reasons (work in
groups)
e preparing a short rehearsed presentation

To know how to:
participate in
prepared
presentations on
familiar topics
within an
academic and
professional field

Lesson 10-11
In-class activity

SpeakingShort rehearsed presentation
(Unusual hotels all over the world)
e making short presentation on topic learnt
before

To know how to:
understand an
authentic text
related to the
topic of the
lesson; explain
the differences
between several
concepts

Further work

Reading Hotels and hospitality: Designing for the
mid-range market.
(Website: http://www.designmena.com)
e reading for specific information about hotel
designing for the mid-range market
e guessing unknown words and expressions from
the context
VocabularyDeveloping key vocabulary through a
variety of tasks
Speaking Developing skills through a variety of tasks

e true/false questions
e explaining the differences between the lodging
establishments (4* and 3* hotels)
Writing The list of top super Innovations in the
Hospitality and Tourism industry with a short
explanation where it is necessary.

To know how to:
summarize the
information about
different types of
travel

Lesson 12
In-class activity

Starting upHomework revision

Grammar Review Tense Consolidation. Past Forms.
Past Perfect and Past Perfect Continuous
Tenses (Practical Course of English Grammar
pp. 75-80)

e the tenses are compared and contrasted
developing knowledge through a variety of
exercises

Reading Reasons for traveling. Types of travel
(English of HospitalityIndustry pp. 33-34)
e reading for specific information about traveling
e summarizing the reasons for traveling
VocabularyDeveloping key vocabulary through a
variety of tasks (English of HospitalityIndustry
pp. 34-37)



http://www.designmena.com/

To know how to:
explain the
differences
between several
concepts,
supporting a view
with reasons

Further work

Reading Forms of tourism travel
(English in the Tourism Industry pp. 35-37)
e reading for specific information different forms
of travel
e guessing unknown words and expressions from
the context
Speaking Developing skills through a variety of tasks
e giving full answers to the questions
e discussing reasons for traveling
e supporting a view with reasons (work in
groups)
Listening Know your region
(Highly Recommended 2 SB pp. 24-25)
e matching dialogues with problem situations
e complete the sentences
Speaking Talking about types of visitor attractions.
Main attractions in your area or country, the
advantages and disadvantages (academic
discussion)

To know how to:
understand an
authentic text
related to the
topic of the
lesson; explain
the differences
between several
concepts,
supporting a view
with reasons

Lesson 13
In-class activity

Starting upHomework revision

Grammar Review Tense Consolidation. Future Forms.
Future Perfect and Future Perfect Continuous
Tenses(Practical Course of English Grammar
pp. 80-87)

e the tenses are compared and contrasted

e developing knowledge through a variety of
exercises

Reading The importance of transportation system
development. Air transport. (English in the
Tourism Industry pp. 43-45)

e reading for specific information about the
importance of transportation system
development and air transport

e guessing unknown words and expressions from
the context

Speaking Developing skills through a variety of tasks

e giving full answers to the questions

e discussing advantages and disadvantages of air
transportation

e supporting a view with reasons (work in
groups)

VocabularyDeveloping key vocabulary through a
variety of tasks (English in the Tourism Industry
pp. 45-49)

To know how to:

understand an
authentic text

related to the

topic of the

Further work

Reading Rail transport. Road and sea transport
(English in the Tourism Industry pp. 50-61)
e reading for specific information about rail,
road and sea transport
e guessing unknown words and expressions from




lesson; explain
the differences
between several
concepts,
supporting a view
with reasons;
write notes for a
presentation

the context
Speaking Developing skills through a variety of tasks
e giving full answers to the questions
e true/ false questions
e discussing advantages and disadvantages of
rail, road and sea transportation
e supporting a view with reasons (work in
groups)
e preparing a short rehearsed presentation
VocabularyDeveloping key vocabulary through a
variety of tasks (English in the Tourism Industry
pp. 51-52, pp. 55-61)

To know how to:
participate in
prepared
presentations on
familiar topics
within an
academic and
professional field

Lesson 14-15
In-class activity

SpeakingShort rehearsed presentation
(Reasons for traveling. Types of travel.
Travel problems and how to deal with them.
Planning and organizing a tour across your
region, country.)
e making short presentation on topic learnt
before

To know how to:
summarize the
information about
different brands
and the market
segments; present
the ideas to the
class

Further work

Reading Boutique hotels. (English for International
Tourism. Course Book. pp. 24-25)

e reading the blog post about boutique hotels

e guessing unknown words and expressions from
the context

e completing the sentences using the words from
the text

Speaking Choose a major hotel corporation.

o find out about their different brands and the
market segments they cater to. Present your
findings to the class.

e work in pairs. Discuss your own ideas for a
themed boutique hotel in your town. Present
your ideas to the class.

To know how to:
understand an
authentic text
related to the
topic of the
lesson; give full
answers to the
questions,
expressing
something in your
own words

Lesson 16
In-class activity

Starting upHomework revision
Reading Hotel organization (classifyingfunctional
areas) (English of HospitalityIndustry
pp. 38-41)
e reading for specific information about hotel
organization
e guessing unknown words and expressions from
the context
¢ developing key vocabulary through a variety of
tasks
Speaking Developing skills through a variety of tasks
e giving full answers to the questions
e asking questions to fit the answers given
e defining true/false sentences
VocabularySelf-Assessment Test




(English of Hospitalitylndustry pp. 33-34)
e developing key vocabulary through completing
tests

To know how to:
understand
authentic texts
related to the
topic of the
lesson;
understand the
meanings of
unfamiliar words
by using
contextual clues

Further work

ReadingDestinations
(English in the Tourism Industry pp. 241-244)
e reading for specific information about
interesting destinations for traveling
e guessing unknown words and expressions from
the context
true/ false statements
ReadmgPIusGo for it. Holidays
(English in the Tourism Industry pp. 253-256)
e reading for specific information about
interesting destinations for traveling
e true/ false statements
e developing key vocabulary through exercises
VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 12-15)
e developing key vocabulary through completing
tests

To know how to:
understand the
meanings of
unfamiliar words
by using
contextual clues;
write short
description of the
hotel services

Lesson 17
In-class activity

Starting upHomework revision
Reading Hotel organization (room division)

(English of Hospitalitylndustry pp. 44-46)

e reading for specific information about
main divisions in the organization of hotel
service

e guessing unknown words and expressions
from the context

e true/ false questions

Writing Describing the services
(English of HospitalityIndustry p. 44, ex. 8)
Grammar ReviewTenses in the Active

To know how to:
summarize the
information about
grammar tenses
in the Active

Further work

Grammar test preparation Tenses in the Active

To know how to:
use different
grammar tenses
in the Active

Lesson 18
In-class activity

GRAMMAR TEST
Tenses in the Active

To know how to:
write short
paragraphs

Further work

Reading Hotel development in Ukraine
(English in the Tourism Industry pp. 272-276)
e reading for specific information hotel




describing the
pros and cons of
tourism
development in
Ukraine,
supporting a view
with reasons

development in Ukraine
e guessing unknown words and expressions from
the context
Writing Advantages and disadvantages of tourism
development in Ukraine
» supporting a view with reasons (work in
groups)
VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 230-232)
« developing key vocabulary through completing
tests

To know how to:
analyze and
summarize the
information and
provide the
description of
hotel divisions

Lesson 19
In-class activity

Starting upHomework revision
Grammar Review Test analysis
Reading Hotel organization (other divisions)
(English of HospitalityIndustry pp. 44-46)
e reading for specific information about
additional divisions in the organization of hotel
e guessing unknown words and expressions from
the context
e true/false questions
WritingDescribing hotel divisions
(English of HospitalityIndustry p. 52)

To know how to:
find an
explanation for a
particular
situation; use the
lexical items
within a
professional field

Further work

Listening Exploring different cultures
(Highly Recommended 2 SB pp. 52-53)
e matching notes about different cultures
e finding an explanation for each situation
Reading Special interest holidays
(English in the Tourism Industry. pp.244-247)
e reading for specific information about special
interest holidays
e guessing unknown words and expressions from
the context
o true/ false statements
VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 232-235)
e developing key vocabulary through completing
tests

To know how to:
use the lexical
items within a
professional field

Lesson 20
In-class activity

Starting upHomework revision
VocabularySelf-Assessment Tests
(English of HospitalityIndustry pp. 38-39)

e developing key vocabulary through completing
tests




To know how to:
understand an
authentic text
related to the
topic of the lesson

Further work

Reading Travel insurance. Insurance for Ukrainians
(English in the Tourism Industry pp. 165-167)
e reading for specific information about travel
insurance
e true/ false statements
VocabularyDeveloping key vocabulary through
exercises (English in the Tourism Industry
pp. 167-169)

To know how to:
understand an
authentic text
related to the
topic of the
lesson; express
opinions and
agree or disagree
about several
points;
summarize the
facts and outcome
of a case

Lesson 21
In-class activity

Starting upHomework revision
ReadingHotelstaff
(English of HospitalityIndustry pp. 55-62)
o reading for specific information about hotel
staff
e true/false questions
guessing unknown words and expressions from
the context
e developing key vocabulary through a variety of
tasks
SpeakingUsing the words and phrases given in the
text, be prepared to speak about the hotel staff
in class.
e case study
Grammar Review The Passive. Indefinite Tenses
(Practical Course of English Grammar
pp. 88-100)
e developing knowledge through a variety of
exercises

To know how to:
understand an
authentic text
related to the
topic of the
lesson; use the
lexical items
within a
professional field

Further work

Reading Staffing and organization of the hotel
(English in the Tourism Industry pp. 100-103)
¢ reading for specific information about hotel
staff
e true/false questions
VocabularySelf-Assessment Tests
(English of Hospitalitylndustry pp. 44-45)
e developing key vocabulary through completing
tests

To know how to:
discuss the
importance of the
work of a
receptionist;
write short
paragraphs with
the description of
receptionist
qualities

Lesson 22
In-class activity

Starting upHomework revision
Reading Social skills. The role of the receptionist in
the hotel. (English in the Tourism Industry

pp. 90-94)

e reading for specific information about social
skills and the role of the receptionist in the
hotel

e guessing unknown words and expressions from
the context

e true/ false statements




Vocabulary Developing key vocabulary through
exercises (English in the Tourism Industry
pp. 92-94)

Listening Work of a receptionist
(Highly Recommended 2 SB pp.8-9)

o complete the sentences
° fill in the table
° true/false sentences

Writing Write a short paragraph on desirable
gualities of a good receptionist.

To know how to:
understand an
authentic text
related to the
topic of the
lesson; use the
lexical items
within a
professional field

Further work

Reading A hotel. Its divisions and its staff
(English in the Tourism Industry. pp. 72-76)
o reading for specific information about hotel
divisions and the staff
e guessing unknown words and expressions from
the context
VocabularySelf-Assessment Tests
(Tests in English. Thematic VVocabulary
pp. 237-239)
e developing key vocabulary through completing
tests

To know how to:
discuss the
importance of tact
and diplomacy in
the work of a
receptionist;

make dialogues
using the
information of the
tasks

Lesson 23
In-class activity

Starting upHomework revision
Reading Social skills. Telephone manner. Tact and
diplomacy. (English in the Tourism Industry

pp. 95-97)

e reading for specific information about social
skills and the role of the receptionist in the
hotel

e guessing unknown words and expressions from
the context

e true/ false statements

Vocabulary Developing key vocabulary through
exercises (English in the Tourism Industry
pp. 97-99)

Listening Booking enquiries
(Highly Recommended 2 SB pp. 10-11)

e put the phrases in the correct order to make
sentences

e complete the sentences

SpeakingWork with a partner

e practicing dealing with booking enquiries

e making dialogues using the information of the
tasks (taking turns to be caller and receptionist;
making calls/reservations)

To know how to:
understand an
authentic text
related to the
topic of the

Further work

Reading The staff in an American hotel
(English in the Tourism Industry pp. 104-107)

o reading for specific information about
the staff of American hotels
. true/ false statements




lesson; use the
lexical items
within a
professional field

o answer the questions
VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 240-242)
e developing key vocabulary through completing
tests

To know how to:
make dialogues
using the
information of the
tasks; summarize
the facts and
make an outline
of the topic

Lesson 24
In-class activity

Starting upHomework revision
Reading Room reservation. Check-in (Arrival).
(English in the Tourism Industry pp. 78-83)
e reading for specific information about menu
e true/false statements
Listening Welcoming guests
(Highly Recommended 2 SB pp. 14-15)
e true/false sentences
e complete the sentences
SpeakingDiscussing the situations guests like and
dislike at the check-in.
(Highly Recommended 2 SB p. 15)
e practicing dealing with arrivals, using the flow
chart
e making dialogues using the information of the
tasks
Writing An outline of the summary using the words
and phrases given in the text

To know how to:
understand an
authentic text
related to the
topic of the
lesson; give full
answers to the
questions; use
the lexical items
within a
professional field

Further work

Reading Booking procedure
(English in the Tourism Industry. pp. 225-226)
e reading for specific information about booking
procedure
e true/ false statements
e answer the questions
VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 244-246)

e developing key vocabulary through completing
tests

To know how to:
make dialogues
using the
information of the
tasks; discuss
situations, finding
solutions for
problems

Lesson 25
In-class activity

Starting upHomework revision
Reading Room reservation. Check-out (Departure).
(English in the Tourism Industry pp. 84-89)
e reading for specific information about menu
e true/false statements
Listening Dealing with check-in problems
(Highly Recommended 2 SB pp. 16-17)
e matching dialogues with problem situations
e complete the sentences
SpeakingCase study. Discussing how to manage
customers on reception, find solution for
problems and deal with quests’ special needs.
e making dialogues using the information of the




tasks
Grammar Review The Passive. Continuous Tenses
(Practical Course of English Grammar
pp. 88-100)
e the tenses are compared and contrasted
e developing knowledge through a variety of
exercises

To know how to:
use the lexical
items within a
professional field

Further work

VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 246-248)
e developing key vocabulary through completing
tests

To know how to:
make dialogues
using the
information of the
tasks; discuss
situations, finding
solutions for
problems

Lesson 26
In-class activity

Starting upHomework revision
Reading Communication problems
(English in the Tourism Industry. pp. 232-233)
e reading for specific information about problems
in communication
e true/ false statements
Listening Mistakes and problems in the work with
hotel guests. Solutions.
(Highly Recommended 2 SB pp. 34-35)
e complete the sentences
o fill in the table
e true/false sentences
Speaking Work with a partner
e making dialogues using the information of the
tasks
e case study

To know how to:
use the lexical

Further work

VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary

items within a pp. 220-222)

professional field; e developing key vocabulary through completing
write notes for a tests

short presentation | gheakingpreparing a short rehearsed presentation

To know how to:
understand
authentic texts
related to risk
management

participate
appropriately in a
discussion about
risks

understand main
ideas and identify
relevant
information in an

Lesson 27
In-class activity

Starting up Discussion “Hospitality management vs.
hotel management. Management skills”
Reading Minimizing Risk(English for International
Tourism. Upper Intermediate Course book p. 84 ex. 1)
¢ reading for specific information about avoiding
accidents in the workplace
e guessing unknown words and expressions from
the context
e completing the table
Listening Best Practice in risk management
Crisis Management Plan
(English for International Tourism. Upper




expert
conversation

deal with crises,
prevent risks

Intermediate Course book p. 84 ex. 1)
listening for specific information
completing the sentences
identifying the points
true/false statements
Vocabulary Types of risk
(English for International Tourism. Upper
Intermediate Course  book p. 85ex. 3, 4)
o developing key vocabulary through a variety of
exercise
Speaking Dealing with Crises
(English for International Tourism. Upper
Intermediate Course book pp. 85,88)
e giving advice on crises management plan
e asking and answering the questions
giving opinion

To know how to:
understand an
authentic text
related to the
topic of the
lesson; use the
lexical items
within a
professional field

Further work

Reading Managing across cultures
(English for Business Studies. pp. 26-27)
¢ reading for specific information about hotel
divisions and the staff
e guessing unknown words and expressions from
the context
Vocabulary Developing key vocabulary through a
variety of tasks (English for Business Studies
pp. 27-29)

To know how to:
understand
authentic texts
related to
advertising and
publicity in
tourism

understand the
gist and much of
relevant details of
recorded radio or
TV programs
related to
advertising

use the specialist
vocabulary in
appropriate
tourism context

participate in
clear argument
on advertising
issues

Lesson 28
In-class activity

Starting up Discussion “Hotel marketing strategies.
Promotion”
Reading Islandreefjob.com
(English for International Tourism. Upper
Intermediate Course book p. 18 ex. 3, 4, 5)
¢ reading for specific information about a social
media campaign
e guessing unknown words and expressions from
the context
e sentence completion
SpeakingSocial Media
(English for International Tourism. Upper
Intermediate Course book p. 18 ex. 1, 2)
e discussing the questions with a partner
e making a list of advantages and disadvantages
of using social media in tourism promotion
Listening A New Website
(English for International Tourism.  Upper
Intermediate Course book pl7 ex. 6)
¢ listening for specific information
Vocabulary Advertising and Publicity. Web Words.
(English for International Tourism.  Upper
Intermediate Course book p. 16 ex. 1, 2, p.
17 ex. 5, p. ex. 6)
e developing key vocabulary concerning tourist
advertising




Further work

10
To know how to: | SpeakingGenerating Traffic to a Website
understand (English for International Tourism. Upper
authentic texts Intermediate Course book p.20 ex.1)
related to website e discussing the questions with a partner
creating a and e making a list of advantages and disadvantages
maintaining of using social media in tourism promotion
Reading Creating a Blog
understand the (English for International Tourism. Upper
gist and/or Intermediate Course book p. 20 ex. 3, 4, 5)
relevant details of « reading for specific information about
a presentation improving website traffic
. e guessing unknown words and expressions from
maintain and the context
improve a website e choosing the correct options
: . Listening Maintaining a Website
write an emall (English for International Tourism. Upper
with instructions Intermediate Course book p. 20 ex. 2)
e listening for specific information
understand Vocabulary Advertising and Publicity. Web Words.
authentic texts | (pngjigh for International Tourism. Upper
related to tourist Intermediate Course book p. 16 ex. 1, 2, p.
advertising 17 ex. 5, . ex. 6)
e developing key vocabulary concerning tourist
advertising
e preparing a short rehearsed presentation
Lesson 29-30
To know how to: In-class activity 4
participate in
prepared
presentations on | SpeakingShort rehearsed presentation
familiar topics e making short presentation on topics learnt
within an before
academic and
professional field
Further work
To know how to: | ReadingAustralian culture and culture shock 8
understand an (Complete IELTS SB pp.10-12)
authentic text e skimming
related to the e introduction to True/ False/Not Given and table
topic of the completion tasks
lesson; use the Vocabulary Self-Assessment Tests
lexical items (English in the Tourism Industry. pp. 90-97)
within a ) e developing key vocabulary through completing
professional field tests
Lesson 31
To know how to: In-class activity 2

use grammar
tenses in the
Passive and the
lexical items
within a
professional field

Starting upHomework revision
Grammar Review The Passive. Perfect Tenses
(Practical Course of English Grammar
pp. 88-100)
e the tenses are compared and contrasted




e developing knowledge through a variety of
exercises
Vocabulary Self-Assessment Tests
(English in the Tourism Industry. pp. 78-89)
e developing key vocabulary through completing
tests

To know how to:
use the lexical
items within a
professional field;
write notes for a
short presentation

Further work

VocabularySelf-Assessment Tests
(English of Hospitalitylndustry pp. 55, 60-61)
e developing key vocabulary through completing
tests
Speakingpreparing a short rehearsed presentation

To know how to:
participate in
prepared
presentations on
familiar topics
within an
academic and
professional field

Lesson 32-33
In-class activity

SpeakingShort rehearsed presentation
e making short presentation on topics learnt
before

To know how to:
use grammar
tenses in the
Passive

Further work

Grammar test preparation

To know how to:
summarize the
facts, make
comparisons as
well as an outline
of the topics
learnt before

Lesson 34
In-class activity

Starting upHomework revision

Speaking Topics Revision (The Hospitality Industry)
e talking about business topics studied before

giving and seeking personal views and opinions

making comparison

expressing preferences

giving reasons and extra details

Grammar Review Tenses in the Passive

To know how to:
use grammar
tenses in the
Passive

Further work

Grammar test preparation Tenses in the Passive

To know how to:
use grammar
tenses in the
Passive within an
academic and
professional field

Lesson 35
In-class activity

GRAMMAR TEST
Tenses in the Passive




To know how to:
summarize the
information about
future hotel
developments;
find out the facts
on the topic and
present the ideas
to the class

Further work

Reading Hotels of the Future. (English for
International Tourism. Course Book. pp. 26-27)
¢ reading the blog post about catering for the
guests in the hotels of the future
e guessing unknown words and expressions from
the context
e completing the sentences using the words from
the text
e underline expressions for making predictions
Speaking Future developments in the Hospitality
industry
e find out about recent and future developments
in how hotels cater to their guests. Report your
findings to the class. Work in groups.

Ilikypce Il cemecTp

Moayan2. Catering

To know how to:
understand an
authentic text
related to the
topic of the
lesson; make
detailed notes on
what was
discussed and
agreed

Lesson 1
In-class activity

StartingupDiscussion “Catering. World cuisine”
Reading Food service industry
(English of HospitalityIndustry pp. 67-71)
e reading for specific information about catering
industry
e guessing unknown words and expressions from
the context
e true/false statements
Speaking Developingskills through a variety of tasks
e preparing notes giving full answers to the
questions
asking questions to fit the answers
e identifying notions

To know how to:
make dialogues
using the
information of the
tasks; discuss the
importance of
facilities and
services in
planning an event

Further work

Reading Catering (English in the Tourism Industry
pp. 121-123)
e reading for specific information about catering
e true/false statements
Listening Planning an event
(Highly Recommended 2 SB pp. 40-41)
e answer the questions
e underline the correct variant
e complete the sentences
Speaking Work with a partner
e making dialogues using the information of the
tasks
o talking about facilities and services

To know how to:
understand
authentic texts
related to tourism
area (culinary
tourism, catering)

Lesson 2
In-class activity

Starting up Discussion “Current culinary trends”

Reading Gastronomy. Culinary Tourism
(English for International Tourism. Upper
Intermediate Course book p. 76 ex. 1, 2)




understand the
gist and/or
relevant details of
recorded radio
or TV programs
on tourism

use the specialist
vocabulary in
appropriate
tourism context

¢ reading for specific information
e guessing unknown words and expressions from
the context
Speaking World Cuisine. Local Cuisine
(English for International Tourism.  Upper
Intermediate Course book p. 76 ex. 1, 2, p.
77 ex. 4)
e giving full answers
e giving personal views and opinions
e agreeing and disagreeing
Listening An Interview with a Chef
(English for International Tourism. Upper
Intermediate Course book p. 76 ex. 3)
e listening for specific information
e completing the table making the calculations
e multiple choice test

To know how to:
use the specialist
vocabulary in
appropriate
tourism context

describe food,
catering services,
local cuisine

Further work

Reading Catering. Selling the Menu
(English for International Tourism. Upper
Intermediate Course book p. 78 ex. 1, 2)
¢ reading for specific information about catering
e guessing unknown words and expressions from
the context
Vocabulary Catering. Describing Food
(English for International Tourism. Upper
Intermediate Course book p. 78 ex. 1, 2)
¢ developing key vocabulary concerning
catering, eating  out establishments through a
variety of exercises
Speaking Developingskills through a variety of tasks
(English in the Tourism Industry pp. 122 —
123)
giving full answers to the questions
giving ideas and reasons
talking about catering services
identifying notions

10

To know how to:
understand and
comment the
concept of menu
and menu types;
make dialogues
using the
information of the
tasks

Lesson 3
In-class activity

Starting upHomework revision
Reading Menudefinition. Menu types
(English of Hospitalitylndustry, pp. 71-84)
e reading for specific information about menu
and different menu types
e guessing unknown words and expressions from
the context
e true/false statements
SpeakingUsing the outline of the summary, speak
about the text in the class:
give the correct definition of a menu
e consider the distinctive features of different
types of menu
e consider different ways of menu presentation
e summarizing
Listening Menu. Taking customers’ orders




(Highly Recommended 2 SB pp. 22-23)
o fill in the gaps
e complete the sentences
Speaking Work with a partner
e making dialogues using the information of the
tasks

To know how to:

understand an
authentic text
related to the
topic of the
lesson; use the
lexical items
within a
professional field

Further work

Reading Menu (English in the Tourism Industry
pp.128-130)
e reading for specific information about menu
e true/false statements
e answer the questions
Vocabulary Developing key vocabulary through
exercises (English in the Tourism Industry
pp. 130-132)

To know how to:

understand an
authentic text
related to the
topic of the
lesson; use the
lexical items
within a
professional field

Lesson 4
In-class activity

Starting upHomework revision
Reading Menuplanning and estimating
(English of HospitalityIndustry pp. 84-85)
e reading for specific information about menu
engineering in the hospitality industry
VocabularyDeveloping key vocabulary through a
variety of tasks
(English of HospitalityIndustry pp. 87-89)
Grammar Review TheSequence of Tenses.Reported
Speech (Practical Course of English Grammar
pp. 101-120)
e developing knowledge through a variety of
exercises

To know how to:

find out the facts
on the topic,
summarize the
information and
present the ideas
to the class

Further work

Readingand VocabularyEating out
(English in the Tourism Industry pp. 233-236)
e reading for specific information about
restaurants
o true/ false statements
e developing key vocabulary through exercises
WritingDeveloping a typical Ukrainian menu for a
group of foreigners and get ready to present it
in a class

To know how to:

express opinions
and agree or
disagree about
the topic of the
lesson;
participate in
prepared
presentations
within an
academic and

Lesson 5
In-class activity

Starting upHomework revision
Reading How fast-food giants changed the world
(English in the Tourism Industry pp. 251-253)
e reading for specific information about fast-food
giants
e guessing unknown words and expressions from
the context
o true/ false statements
Speaking The popularity of fast-food restaurants.
e Presentation of a typical Ukrainian menu for a




professional field

group

Further work

To know how to: | Reading Types of restaurants and food and beverage 8
understand an service (English in the Tourism Industry
authentic text pp. 124-127)
related to the o reading for specific information about different
topic of the types of restaurants
lesson; e true/false statements
understand the e answer the questions
relevant details of | \/ocabularySelf-Assessment Tests
questions; use the (Tests in English. Thematic Vocabulary
lexical items op. 98-100)
within a . de\./elo ing key vocabulary through completin
professional field tests ping key y g pieting
Lesson 6
To know how to: In-class activity 2
use the lexical
items within a Starting upHomework revision
professional field | VocabularySelf-Assessment Tests
(English of Hospitalitylndustry pp. 67-68,
71-72, 78, 84)
e developing key vocabulary through completing
tests
Further work
To know how to: | Reading Satisfaction of visitor’s requirements 8
understand an (English in the Tourism Industry. pp. 230-231)
authentic text o reading for specific information
related to the e true/ false statements
topic of the e answer the questions
lesson; Vocabulary Self-Assessment Tests
understand the (Tests in English. Thematic VVocabulary
relevqnt details of pp. 101-104)
questions e developing key vocabulary through completing
tests
Lesson 7
To know how to: In-class activity 2
understand an
authentic text Starting upHomework revision
related to the Reading Types of service (seated service).
topic of the (English of HospitalityIndustry pp. 89-91)
lesson; guess the e reading for specific information about different
meanings of types of service
unfamiliar words e guessing unknown words and expressions from
by using the context
contextual clues e true/ false statements
VocabularyDeveloping key vocabulary through a
variety of tasks (English of HospitalityIndustry
pp. 92-95)
Further work
To know how to: | Reading Marketing. Tourist advertising 10

understand
authentic texts
related to the

(English in the Tourism Industry pp. 143-147)
e reading for specific information about




topic of the
lesson;
understand the
relevant details of
questions; explain
and compare
different
marketing tactics;
use the lexical
items within a
professional field

marketing

e answering questions

e true/ false statements

e developing key vocabulary through exercises

Reading Plus

e Article 1. Six effective hotel marketing
strategies to drive profitability and revenue.
(Website:
https://ehotelier.com/supplier/2017/04/12/hotel-

marketing-strategies/)
e Article 2. 8 tactics you need to include in your
2018 hotel marketing plan. (Website:
https://www.siteminder.com/r/marketing/hotel-
marketing-ideas-tips/tactics-hotel-marketing-
2018/)
Speaking Work in groups. Prepare for the discussion

with partners about the main marketing
strategies, their pros and cons.
VocabularySelf-Assessment Tests

(Tests in English. Thematic Vocabulary

pp. 104-109)

e developing key vocabulary through completing
tests

To know how to:
discuss types of
service and make
an outline of the
topic; summarize
the facts and
outcome of a case

Lesson 8
In-class activity

Starting upHomework revision
Reading Types of service (self-service).
(English of HospitalityIndustry pp. 95-97)
e reading for specific information about different
types of service
e guessing unknown words and expressions from
the context
e true/false statements
VocabularyDeveloping key vocabulary through a
variety of tasks
(English of HospitalityIndustry pp. 98-101)
Speaking The discussion of different types of services
in class using outlines of Unit 5 and 6
as a guide
e case study

To know how to:
give full answers
to the questions,
expressing your
view about
management in
your own words;
use the lexical
items within a
professional field;
write notes for a
presentation

Further work

Reading Management is an art as well as science
(I Major in Management pp. 12-14)
e reading for specific information about
management
e matching halves of the sentences/opinions
answering questions
e true/ false statements
VocabularySelf-Assessment Tests
(English of Hospitalitylndustry pp. 89-90,
pp. 95-96)
e developing key vocabulary through completing
tests
Speakingpreparing a short rehearsed presentation

10
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To know how to:
compare and
discuss the pros
and cons of
different types of
cuisine;
participate in
prepared
presentations
within a
professional field

Lesson 9-10
In-class activity

SpeakingShort rehearsed presentation.
Global cuisine. Ukrainian, French, Italian,
Japanese cuisines, their popularity.
Advantages and disadvantages of different
types of world cuisine:
supporting a view with reasons
asking questions
preparing notes giving full answers to the
guestions

To know how to:
discuss the key
qualities of a
good manager;
use the lexical
items within a
professional field

Further work

Reading Management in hospitality industry
(English in the Tourism Industry pp. 147-152)
e reading for specific information
e guessing unknown words and expressions from
the context true / false statements
Listening Successful Management (Market Leader
Upper Intermediate Business English
Course Book p. 101)
e discussing the key qualities for a successful
manager
o talking about five ways managers can get the
best out of people (work in groups)
VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 110-114)
e developing key vocabulary through completing
tests

To know how to:
explain and
compare different
types of services;
guess the
meanings of
unfamiliar words
by using
contextual clues

Lesson 11
In-class activity

Starting upDiscussion “Restaurant basic elements,
concept, trends)
Speaking Developing skills
e discussing different types of services
e supporting a view with reasons
Reading Restaurant.
(English of HospitalityIndustry pp. 101-102)
e reading for specific information about
restaurant
e guessing unknown words and expressions from
the context
e true/false statements
VocabularyDeveloping key vocabulary through a
variety of tasks
(English of HospitalityIndustry pp. 102-105)
Grammar Review Conditional Sentences
(Practical Course of English Grammar
pp. 136-149)
e developing knowledge through a variety of
exercises

Further work




To know how to:
compare and
discuss
management
styles; use the
lexical items
within a
professional field

Reading The Big Three Management Styles (Market
Leader Upper Intermediate Business English
Course Book p. 102-103)
reading for specific information
answering questions
true / false statements
e matching
SpeakingDevelopingskills through a variety of tasks
(Market Leader Upper Intermediate Business
English Course Book p. 102-103)
e summarizing the main features of the
management styles
talking about which of the three management
styles students would prefer to use (work in
groups)
VocabularySelf-Assessment Tests
(Tests in English. Thematic Vocabulary
pp. 115-117)
e developing key vocabulary through completing
tests

To know how to:
understand
authentic texts
related to tourism
area (restaurants)

understand the
gist and/or
relevant details of
recorded radio or
TV programs on
tourism

deal with
customer
feedback

Lesson 12-13
In-class activity

Starting upDiscussion “Restaurant organization:
ownership, functional areas, financing options,
marketing”
Reading Gastronomy. Online Reviews
(English for International Tourism. Upper
Intermediate Course book p. 80 ex. 3)
¢ reading for specific information
e guessing unknown words and expressions from
the context
Listening Customer Experience. Giving Feedback
(English for International Tourism. Upper
Intermediate Course book p. 80 ex. 1, 2, p. 81,
ex. 4, 5)
e listening for specific information
e completing the sentences
e putting the criteria in order of importance
e matching
Speaking Dealing with Customer Feedback
(English for International Tourism. Upper
Intermediate Course book p. 76 ex. 1, 2, p. 77
ex. 4)
e role-playing a feedback session between the
manager and a server

To know how to:
understand
authentic texts
related to tourism
area ( types of
restaurants)

Further work

Case Study PLAN A NEW ITINERARY
(English for International Tourism. Upper
Intermediate Course book p. 82 — 83)
Listening A Gastronomic Tour of Peru
e understanding the main ideas of the interview
about creating a gastronomic tour
e identifying relevant information




understand the
gist and/or
relevant details of
recorded radio or
TV programs on
tourism

Reading Tour Itinerary

e detailed reading to fully understand all the
information related to this topic
guessing unknown words from the context
answering the questions
making the list of complaints
e making suggestions

deal with Speaking Planning an ltinerary
customer e participating appropriately in a discussion on
feedback tourism-related topics
e offering opinions on problems related to
tourism field.
WritingWebsiteitinerary

To know how to:
understand an
authentic text
related to the
topic of the
lesson; make
dialogues using
the information of
the tasks

Lesson 14
In-class activity

Starting upHomework revision
Readingand VocabularyEating out establishment
staff (English of Hospitality Industry
pp. 105-110)
o reading for specific information about
restaurant staff
e guessing unknown words and expressions from
the context
e developing key vocabulary through exercises
Listening Drinks at the table
(Highly Recommended 2 SB pp. 20-21)
e answer the questions
e match the words with the drink groups
e complete the sentences
SpeakingWork with a partner
e making dialogues about serving drinks using
the information of the tasks

To know how to:
understand
authentic texts
related to the
topic of the
lesson; use the
lexical items
within a
professional field

Further work

Reading The organizational purpose of managers
(I Major in Management pp. 10-12)
e reading for specific information about main
aims of managers
e filling in the correct words
e providing the translation of an abstract from the
text
Reading PlusWhat makes a good leader?
(I Major in Management pp. 34-36)
e reading for specific information about
leadership
e filling in the correct words
e providing the translation of an abstract from the
text
VocabularySelf-Assessment Tests
(English of Hospitalitylndustry pp. 101-102,
pp. 105-106)
e developing key vocabulary through completing
tests

To know how to:

Lesson 15
In-class activity




use Modal Verbs,
expressing
advice,
possibility,
necessity,
permission etc.

Starting upHomework revision
Grammar Review Modal Verbs
(Practical Course of English Grammar
pp. 120-136)
e developing knowledge through a variety of
exercises

To know how to:
participate in the
discussion about
culinary culture
in Ukraine, the
main marketing
trends in the
Hospitality
Industry

Further work

Reading Culinary Tourism. (English for
International Tourism. Course Book. p. 77)
reading the blog post about culinary culture
guessing unknown words and expressions from
the context

e completing the sentences using the words from
the text

e matching

SpeakingWork in groups. Prepare for the discussion
with partners about culinary culture of different
regions of your country and the way it attracts

tourists.

ReadingPlus

e Article 1. The importance of Marketing in the
Hospitality Industry. (Website:
https://online.csp.edu/blog/business/the-
importance-of-marketing-in-the-hospitality-
industry)

e Article 2. 16 Hospitality Marketing Trends for
2017. (Website:
https://www.cloudbeds.com/articles/16-
hospitality-marketing-trends-2017/)

Speaking Work in groups. Prepare for the discussion
with partners about the main marketing trends,
their pros and cons.

To know how to:
use Modal Verbs,
expressing ability,
obligation,
willingness etc.

Lesson 16
In-class activity

Starting upHomework revision
Grammar Review Modal Verbs (continuation)
(Practical Course of English Grammar
pp. 120-136)
e developing knowledge through a variety of
exercises

To know how to:
understand
authentic texts
related to the
topics of the
lesson; guess the
meanings of
unfamiliar words
by using
contextual clues;
give full answers
to the questions

Further work

Reading and VocabularyManagement functions

(I Major in Management pp. 82-95)

e reading for specific information about

leadership
filling in the correct words
matching halves of the sentences/opinions
answering questions
true / false statements
providing the translation of an abstract from the
text
ReadingPlus Organic food: why?

(Complete IELTS SB pp.17-19)
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e skimming
e true/false statements
e answer the questions

To know how to:
use particular
grammar forms in
different
situations

Lesson 17
In-class activity

Starting upHomework revision
Grammar Review The Infinitive. The Gerund. The
Participle. (Practical Course of English
Grammar pp. 149-191)
e developing knowledge through a variety of
exercises

To know how to:
understand
authentic texts
related to the
topics of the
lesson; guess the
meanings of
unfamiliar words
by using
contextual clues;
discuss and
decide how you
would advise your
client on
increasing sales

Further work

Readingand VocabularyGastronomy. Describing
Dishes (English for International Tourism.
Course Book. p. 78)
reading the blog post about selling the menu
guessing unknown words and expressions from
the context

e completing the sentences using the words from
the text

e matching

ReadingPlus

e Article 1. How Management Can Increase
Sales in a Restaurant. (Website:
https://www.linkedin.com/pulse/how-
management-can-increase-sales-restaurant-
stella-chochieva)

e Article 2. The best 6 Methods for Restaurant
Revenue Management. (Website:
https://pos.toasttab.com/blog/restaurant-
revenue-management)

Vocabulary

e reading for specific information about main

management skills

filling in the correct words

matching halves of the sentences/opinions

answering questions

e true/ false statements

Speaking Work in groups. Prepare for the discussion

with partners on how to tempt your customers.

Provide the advice on increasing restaurant
sales.

To know how to:
use particular
grammar forms in
different
situations

Lesson 18
In-class activity

Starting upHomework revision
Grammar Review The Infinitive. The Gerund. The
Participle. (continuation)/(Practical Course of
English Grammar pp. 149-191)
e developing knowledge through a variety of
exercises

To know how to:

Further work

Speaking Places to shop for food.



https://www.linkedin.com/pulse/how-management-can-increase-sales-restaurant-stella-chochieva
https://www.linkedin.com/pulse/how-management-can-increase-sales-restaurant-stella-chochieva
https://www.linkedin.com/pulse/how-management-can-increase-sales-restaurant-stella-chochieva
https://pos.toasttab.com/blog/restaurant-revenue-management
https://pos.toasttab.com/blog/restaurant-revenue-management

write notes for a
presentation

(Complete IELTS SB pp.22-23)
e developing key vocabulary through completing
tasks
Speakingpreparing a short rehearsed presentation

To know how to:
participate in
prepared
presentations on
familiar topics
within an
academic and
professional field

Lesson 19-20
In-class activity

SpeakingShort rehearsed presentation
e making short presentation on topics learnt
before

To know how to:
understand
authentic texts
related to the
topic of the
lesson; give full
answers to the
questions,
expressing
something in your
own words; get
ready to take
turns
paraphrasing the
contents

Further work

Reading and VocabularyManagement skills
(I Major in Management pp. 138-150)
¢ reading for specific information about main
management skills
filling in the correct words
matching halves of the sentences/opinions
answering questions
true / false statements
providing the translation of an abstract from the
text
Reading Plus None of us is as smart as all of us
(I Major in Management pp. 202-204)
e reading for specific information about a good
team player
matching halves of the sentences
e answering questions
true / false statements

To know how to:
summarize the
information on
grammar topics
learnt before

Lesson 21
In-class activity

Starting upHomework revision

Final Exam Preparation
Grammar Review Grammar Topics Revision
(Practical Course of English Grammar)
e talking in detail about grammar topics studied
before
e developing knowledge through a variety of
exercises

To know how to:
summarize the
information on
grammar topics
learnt before

Further work

Grammar test preparation

To know how to:
use grammar
tenses within an
academic and

Lesson 22
In-class activity

GRAMMAR TEST




professional field

To know how to:
deal with business
correspondence;
write notes for a
short presentation

Further work
Reading Correspondence
(English in the Tourism Industry pp. 182-188)
e reading for specific information about business
letters
e true/false questions
Listening Dealing with correspondence
(Highly Recommended 2 SB pp.12-13)
e respond to emails and voicemails
e complete the gaps of each correspondence with
one of the phrases
Speakingpreparing a short rehearsed presentation

To know how to:
participate in
prepared
presentations on
familiar topics
within a
professional field

Lesson 23-24
In-class activity

SpeakingShort rehearsed presentation
e making short presentation on topics learnt
before

To know how to:
deal with business
correspondence;
write letters to
suggest a
particular course
of action

Further work
Reading Plus Correspondence
(English in the Tourism Industry pp. 188-194)
e reading for specific information about business
letters
true/false questions
e developing knowledge through a variety of
exercises
Writing Letters
e complete the gaps of each correspondence with
one of the phrases (letters and emails to
customers)

To know how to:
analyze the
information and
make
conclusions;
write letters to
suggest a
particular course
of action

Lesson 25
In-class activity

Starting upGrammar test analysis

Writing Letters
e complete the gaps of each correspondence with
one of the phrases (letters and emails to
customers)

To know how to:
deal with business
correspondence

Further work
Writing Letters
e complete the gaps of each correspondence with
one of the phrases (letters and emails to
customers)




Lesson 26-27
To know how to: In-class activity 4
analyze the
information, make Final Test Preparation
comparisons as Final Exam Preparation
well as an outline | Speaking Topics Revision
of the topics o talking about business topics studied before
learnt before e giving and seeking personal views and opinions
e giving reasons and extra details
e expressing preferences
Further work
To know how to: 8
summarize the Final Exam Preparation
information on
the topics learnt
before
Lesson 28
In-class activity 2
FINAL CONTROL
Total | 360/12:
Inclass | 112
Out of class | 248
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