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[T Mi>xxHapo/iHa HayKOBO-TPAaKTUYHA KOHPEPEHIIs

TYPU3M XXI CTOJITTA:
I''IOBAJIBHI BUKJIMKA TA HUBIVIIBAIIMHI HIHHOCTI

20 — 21 TpaBHusa 2021 poky

HIlaunoBHi KoJe ru!

3anpoiryemMo HayKOBIIIB, OCBITSIH, MPEJCTABHUKIB B Ta O13HECY B3SITH y4acTb B
0OrOBOPEHHI CTPATETIYHUX HAMPsAMIB PO3BUTKY Typu3mMy XXI cTomiTTs.

Po6oui MmoBH KOH(epeHNii: yKpaiHChbKa, aHTIIINCHKA.
dopMu yyacTi: ouHa, TUCTAHIIHA.

IMAHEJIBHI JJUCKYCII

»  CBiTOBUH TYpUCTHUHUHN PUHOK: TTOCTIIAHACMIYHI HACTIIKM Ta IPIOPUTETH
3pOCTaHHs
Digital Texnomnorii y cdepi Typu3My Ta FOCTUHHOCTI
E-learning: rmo0asnbHi Ta HAalllOHAJIBHI IPIOPUTETU OCBITH 1 HAYKU
['mo6anbHi TpeH U Ta JTOKAIbHI MPAKTUKH PECTOPAHHUX TEXHOJIOTIN
MiKHapOIHUN CTIOPTUBHUN MEHEIKMEHT-MAPKETHHT
JluzaitH: TpeH 1, 1HHOBAIIl1, TEXHOJIOTTYHI PIIlICHHS
CrpareriuHe MapTHEPCTBO OCBITH Ta O13HECY: MicCis, Bi3is, CTpaTeris
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Marepiainu koHdepeHuii NOJa0ThCs BUKIIOYHO AHIJIIHCHKOK MOBOIO.

Koxwnit my6mikamii Oyne npucBoeHo DOI. Ilnanyerbcss BumaHHA 301pHHKA
MaTepiaaiB KoHdepeHIi, skuii Oyje HampaBiIeHO Ui 1HAEKcallil y MIKHApOIHIN
HayKoMeTpuuHii 0a31 nanux Web of Science. ¥V pasi BigMOBH Bij 1HAEKcAIli
MaTepiaaii MOXyTh OyTH omyOsikoBaHi y HaykoBux KypHanax «Bichuk KHTEY»,
«30BHIILIHA TOPriBJsA: eKOHOMIKa, (PiHAHCH, MPABO» Ta MIKHAPOJAHOMY HAyKOBO-
MIPaKTUIHOMY KypHaIi « ToBapu i puHkm», kv € axoBUMHU Ta MatOTh KaTeropiio b.

HesikicHo migroroBineHi warepiand, 13 BUSBICHUMH (dakTaMy IJariary,
MOPYIICHHSM TIPaBUJI BUMOT, 0 IPYKY HE TPUHMATUMYThCSI.

EnexTponHy Bepcito mporpamu KoHdpepeHiii Oye po3mimieno Ha caiiti KHTEY.

BUMOI'M 1O O©POPMJIEHHA MATEPIAJIIB

Martepianu BHUCTYIIB HAmpaBJIATA Ha aJpecy €JEeKTPOHHOI  MOIITH:
confer_knute2021@ukr.net. Ha3Bu QaiiniB He0OXiAHO MiANUCYBATH BIJIOBIIHO 10
Mpi3BUIIA Ta 1HIIATIB y4YaCHUKA KOH(EpEeHIi 13 3a3HaUYeHHSAM CeKIi (HampuKIaj,
Cunopenko Bikrop miardopma 2)

OO6csr MarepianiB Bix 6 cropiHok, mpudt — Times New Roman, kerens — 14
pt, MiKpsaKoBHH 1HTEpBad — 1,5, ad3am — 1,25 cm; moms: BepxHe — 20 MM, HUKHE —
25 MM, mpaBe — 25 MM, JiBe — 25 MMm; ¢opmar pobotu: Microsoft Word — (*.doc).
CTOpiHKY HE HYMEPYIOThCS, IEPEHECEHHS CJIIB HE JTOMYCKAEThCS.

VY BepxHbOMY MpaBOMY KYTi MEpIIOi CTOpiHKKU 3a3HadaroThest YK, Hikue —
Npi3BUIIE Ta 1M’ aBTopa (CHiBaBTOPIB), HAYKOBUW CTYMiHb, BUeHE 3BaHHA. Jlaii
Ha3Ba 3aKjaJy BUIIOI OCBITH, MicTa, KpaiHu. Hwxue — inentudikaropu ORCID,
ResearcherID (Ha3Ba € akTMBHMM TinepHnocujaHHsAM Ha npoduib). Yepes onuH
1HTEpBaJl y LIEHTPl CTOPIHKKA — Ha3Ba JOIMOBIJII BEJIMKUMU JIITEPaAMH, 1lI€ Yepe3 OJUH
IHTEepBaI — TEKCT. Y TEKCTI HEOOXITHO PO3PI3HATH 3HAKU «-» 1 «—», IHIINAIH Ta
npi3BuIa 0(hOPMITIOBATH 32 JOTIOMOTOI0 Hepo3puBHUX TTpoOiiB: Ctrl+Shift+mpoobin.

TexkcT crTaTTi Mae pO3MIIIYBaTHUCS 3a TaKOK CXEMOKW (BHALISAITHCA
HAMIBKUPHUM MIPUEPTOM): aHOTAIlIS MOBOIO CTaTTi; KJIFOUOBI CJIOoBa (HE OLIbIIE 5);
aKTyaJbHICTh TEMH JIOCIIJKEHHS; II0CTAaHOBKAa NIPOOJeMH; aHalli3 OCTaHHIX
JOCIIJDKeHBb 1 IMyOJIKalliii; MOCTaHOBKA 3aBJaHHS, BHUKJAJ OCHOBHOTO MaTepiaiy;
BUCHOBKM Ta CIHMCOK BHUKOPUCTAaHMX JKEpesl. Y CIHUCKY BUKOPHCTAHUX JIKEPET
MaroTh OyTH MyOIiKallii He Mi3HIIE HiX 3a I’ SITh OCTAHHIX POKIB (PEKOMEHIYETHCH).

Pucynku, Ttabmuui OpykyroThesi BOyaoBaHUM penakropoMm Microsoft Word.
Ha3Ba pucyHKa ApyKy€eThCS HaMIBXUPHUM MIPU(TOM Ta PO3MILLYETHCA M1l PUCYHKOM
1o 1eHTpy. Bci pucyHku moBuHHI OyTH 3TpyIoOBaHi SIK €IUHHUI 00’ €KT.

[Mpuxman opopmnennsa: Pucynox 1 — Jlxepena gedinutHoro piHaHCyBaHHS.
CnoBo «Tabmurs» 3a3Ha4yalOTh OJAMH pa3 37iBa HaJ MEPIIOI0 YaCTUHOIO TaOmuIl
(3 a6zamuoro Biactymy). Ilpuknang odopmaenns: Tabmumsa 1 — Kimacudikaris
dbinaHcoBux pecypciB. Po3mip mpudTy TaOIUYHOTO TEKCTY Ha 2 IMYHKTH MEHIIEC
ocHOBHOro mipudty. opmynn BHKOHYIOTBCS 3a JIONOMOTOI0 penakTopa Gopmys
(BuyTpimHIKA peaakTop hopmyn B Microsoft Word for Windows).


mailto:confer_knute2021@ukr.net

[Ticnst TekcTy yepe3 OUH 1HTEpBaJ MOJAETHCS CIUCOK BUKOPUCTAHUX JHKEpPET
B andasiTHOMY MOpsAAKY. OQopMIIeHHS [IUTYBaHHS HEOOXITHO POOUTH BIATOBIIHO 0
cruo APA. ABromMaTtr3oBaHe 0opOpMIICHHS MOCHUIIaHb 3a JJOTIOMOTOI0 PECYPCIB:

Citation Machine (http://www.citationmachine.net/apa/cite-a-book)

http://www.bibme.org/apa/book-citation/manual

[licns HajgaHHs MarepiadiB Ta OTPUMAHHS BIANOBIAI NPO iX HPUUHATTS
noTpiOHO HajAicHaTH BijckaHOBaHY (cdoTorpadoBany) KOMil0 KBUTAHLII PO CIIATY
opraHizaiiifHoro BHeCKy Ha elekTpoHHy aapecy confer knute2021@ukr.net (Ha3Ba
¢daiiny yKpaiHCHKOIO MOBOIO BIAMOBIIHO JO0 TMpI3BUINA Ta IHIIANIB Yy4YacHUKa
koH(pepeHitii, caoBo «KBuraHIis» 13 3a3HAYCHHSAM  CeKIi  (HAIPHUKIIAI,
Cunopenko Bikrop Kuranuis 2).

OPI'AHI3AIIIAHI BHECKHU TA 3ASIBKA YYACHHUKIB KOH®EPEHIIIT

OpranizaiiiHi BHECKM YYaCHHMKIB BHKOPHCTOBYIOTBCS Il YacTKOBOTO
MOKPUTTS BUTPAT, MOB'SI3aHUX 13 MIATOTOBKOIO 1 MPOBEAECHHAM KOH(PEPEHIII].

OpranizaniiiHuii BHECOK 3a Oe3mocepeiHio yyacTb — 250 rpH.

OpranizaniiHuii BHECOK 3a AUCTaHIIHY y4acTb — 200 rpH.

[Ticns momaHHs MaTepiaiiB 1 po3MIsAY iX Ha BIAMOBIAHICTH BUMOTaM 1 3MICTY
koHpepeniii Bam Oyae HamicmaHoO 3ampoIeHHS 3 PEKBI3UTaAMHU JUIS  OIUIATH.
Marepianu OyAayTh NpPUWHATI A MyONdikaimii 3a yMOBH HAAXOPKCHHS KOIIi
MJIATHKHOTO IOKYMEHTA BIAMOBIIHO /10 GOPMHU y4acTi i MyOTiKaIliii.
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GLOBAL IMPERATIVES
FORMATION OF TOURIST DESTINATION BRAND

Abstract. The article discusses economic prerequisites for the formation of a
brand of tourist direction, which depend on the socio-economic, cultural and political

influence of the territory, investment attractiveness, foreign trade and development of
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export-oriented tourism model are presented.

Keywords: brand, territory multiplicity, tourist destination, tourist attraction,

global imperatives

Relevance of research topic.
The desire of the peoples to establish links among themselves marked the
beginning of integration. ........

..........

(figure 1.1)
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Source: World Travel and Tourism Council: Travel and Tourism Global
Economic Impact and Issues 2018 — March 2018 Figure 1.1. Visitor exports, (%)
(World Travel and Tourism Council: Travel & Tourism Global Economic Impact &
Issues 2018 — March 2018)

Formulation of the problem. Globalization, as a major trend in the process of
transformation of social development, has led not only to a global mega environment,
but also to high competition for profitable markets, resources, investors and skilled
labor.

Analysis of recent researches and publications.

Studies of various aspects of territory branding have been reflected in

publications and research. In particular, during the evolution of theory, three



theoretical approaches (rational, emotional and social) were formed in the format of
which the conceptual essence of the brand is evolving.

Presenting main material. The global imperative for the formation of a
destination tourism brand is the need to successfully promote the national tourism
product. Ukraine exports and imports tourism services, which creates a real
precondition for forming a brand of territories in order to strengthen competitive
positions in the growth of tourists, investments, strengthen integration ties and more.

Conclusion. Justifying the systematic nature of the imperatives of world
tourism brands, it should be noted that this process should be regulated by state
institutions and public organizations, which have the functions of developing the

state's tourism policy and developing mechanisms for its implementation.
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