AHOTANIA

BianoBigHo 10 METH JOCHIIKEHHS poOOTa IPUCBSUYEHA Po3po0Ili Ta BAOCKOHAJICHHIO
TEXHOJIOT1i 3aXKMCTy MEePCOHAIBHUX JaHUX B MiANMpUeEMCTBax piteiny. s po3poOku
TEXHOJIOT1i 3aXHCTy MEPCOHAIBHUX JaHUX HEOOXIHO MPOBECTH KOMIUICKCHHUI aHai3
CyYacHHUX MIIXO/IB, METO/IIB Ta IHCTPYMEHTIB, 110 BUKOPUCTOBYIOTHCS Y I1H Taimy3i.
PoGoTa posrisigae sk TEOpEeTHYHI aCMeKTH, MOB'S3aHl 3 KOHIICHIIAMH O€3MeKu Ta
BHMOTaMH JI0 3aXHCTy MEPCOHAIBHUX JaHUX, TaK 1 MPAKTUYHI aCIICKTH, BKIIOYAOUN
BUOIp Ta BIPOBA/KEHHS KOHKPETHUX 3aXOMAIB 1 TEXHOJIOTIUYHUX pimeHb. OTpuMaHi
pe3yNbTaTH Ta PO3POOJICHA TEXHOJIOTIS JOMOMOXKYTH 3a0€3MeUnuTH OC3MeKy Ta
KOH(D1ICHITIMHICTE OCOOMCTUX JAHUX CIIOXKHUBAYiB, MO0 € KPUTUIHO BAKIWBHUM JJIS
iXHBOT JIOBIpU Ta BITHOCHUH 3 T IIPHUEMCTBAMH.

ABSTRACT

In accordance with the research purpose, this work is dedicated to the development and
enhancement of personal data protection technology in retail enterprises. To develop
the personal data protection technology, it is necessary to conduct a comprehensive
analysis of contemporary approaches, methods, and tools used in this field. The work
examines both theoretical aspects related to security concepts and requirements for
personal data protection, as well as practical aspects, including the selection and
implementation of specific measures and technological solutions. The obtained results
and the developed technology will help ensure the security and confidentiality of
consumers personal data, which is critically important for their trust and relationships
with enterprises.



