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SCOPE OF SCIENTIFIC INTERESTS: risk management, enterprise brand, HR-branding.
ACADEMIC QUALIFICATION:

Postgraduate student of Kyiv National University of Trade and Economics, since
September 2020

Kyiv National University of Trade and Economics, awarded the qualification "Master's
degree in management specialization in business management" 2018-2019.

EXPERIENCE:

Chief Operating Officer, HR-brand agency UGEN, since 2016

CERTIFICATION TRAINING:

Course “Effective manager” UCU Business School, 2022, BS0020220450
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ADDITIONAL ACTIVITIES:

Participation in the research "Tax burden on small businesses" (state registration number
0119U100952), head - Ph.D., Associate Professor, PhD student Lukashova LV
(deadlines: | quarter 2019 - IV quarter 2022);

Participation in the research "Formation of professional competence of managers of
industrial enterprises" head - Ph.D., Associate Professor, Khmurova VV (deadlines: |
quarter 2019 - IV quarter 2022);

HOBBIES: travel, theater, reading.



