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Nowadays, it is becoming increasingly important to not just stay on the 

market, but to achieve an advantage. In this case, companies are actively 
integrating new technological communication tools in the promotion of their 
products and services. It may be noted more relevant key trends in the field of 
digital-promotion. 

One of them is the Internet of Things (IoT), which can be effectively 
used to promote products. It will also allow you to collect useful information 
about customer behavior and preferences that can be used in new PR 
companies. 

Virtual and Augmented Reality (VR / AR) technologies also help to 
communicate with customers to promote their products. 

Telegram channels are most relevant to trendsetters: journalists, 
bloggers, and PR people. And also for companies whose business is 
connected to the Internet.  

Through the use of such new products as YouTube, people easily find 
answers to the questions they are interested in, thereby contacting other 
people, engaging in deep discussion. 

PR-Digital is communication with users through the electronic media. 
Network journalism refers to the process of distributed ability to record 

information, share it and distribute it. 
Browsers and social networks allow PR-experts to communicate 

directly with the target groups 
Artificial intelligence can do a lot of thing from writing some news to  

helping journalists identify patterns and trends from several sources; 
transform data and speech into text; text in audio and video; isolate emotions 
from the text; analyze images for objects, faces, text, colors – and so on. 

Brand promotion through leaders and popular bloggers is also gaining 
popularity. 



34 

Augmented reality effectively engages and presents an unforgettable 
experience. It also helps to unite companies that work in the field of the 
Internet, as well as other companies that are used to working with old ways of 
communication. 

Offering interactive brand experience or gamification is also used in all 
types of communications. 

Companies that concentrate only on one of the popular social platforms 
are gaining more and more popularity. 

The use of news and promotion bots in journalism is also widespread 
throughout the world, some gathering news on a given topic, while others 
help the editorial board to streamline and simplify daily work. 

Blockchain is one of the new directions, which makes it possible to use 
fact-checking online, where users of blockchain media themselves produce 
fact-checking, and they are responsible for the accuracy of a file. 

Despite the new trends and innovations, experts continue to use the 
older and more familiar habitual methods of broadcasting news, although 
they know that social media and online marketing reach an audience many 
times larger than usual offline channels. 
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